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CALENDARUL UNIVERSITAR

ACADEMIC CALENDAR
Anul Activitiifi didactice Sesiuni de examene Stagii de practici Vacante
d:;" Course Calendar Examinations Internships Holidays
s}t}z; Sem. I Sem. 11 Sem. I Sem. 11
of S il S ter I1 Semester 1 Semester IT Iarni Primivari Vari
study Winter Spring Summer
| 04.09-17.12 28.01-25.05 16.12-24.12 01.06-20.06 25.05-31.05 24.12- 28.06-31.08
(15 (15 saptamani) 13.01-24.01 (3 saptamani) Practica de initiere in 12..01 (1 8
saptamani) weeks (4 saptamani) weeks specialitate @ saptamana) sdptamani)
weeks weeks Practicum sdptdmani) Iweek weeks
(I sdptimani) weeks
week
II 04.09-17.12 28.01-11.05 16.12-24.12 26.05-15.06 12.05-25.05 24.12- (1 28.06-31.08
s (13 saptamani) 13.01-24.01 (3 saptamani) Practica de specialitate 12..01 sdptdmana) (10
sdptamani ) weeks (4 saptamani) weeks Internship @ week sdptamani)
weeks weeks (2 saptamani) saptdmani) weeks
weeks weeks
04.09-17.12 10.01-29.02 15.12-30.12 03.03-16.03 17.03-27.04 01.01- (1
11 (15 (7 saptamani) (2 saptamani) | (2 saptamani ) Practica de productie 10..01 sdptdmaéna)
sdptamani) weeks weeks 05.06-23.06 Production internship (1 week
weeks 4 (6 saptamani) sdptamani)
sdptamani)* weeks weeks
weeks 28.04-25.05
Practica de cercetare
Research internship
(4 saptdamani)
weeks
Total 45 saptamani 35 saptaméani 10 saptdmani 11 saptamani 13 séptdmani 5 saptamani 3 saptamani 18
45 weeks 35 weeks 10 weeks 11 weeks 13 weeks 5 weeks 3 weeks sdptdmani
18 weeks
CONTINUTUL PLANULUI DE INVATAMANT
INFORMATION ON THE STUDY PLAN
Numirul de ore pe tipuri | Forma | Credi
de activitati de te
Total No. of hours per type of | evalua | ECTS
ore activity Credit
Cod Denumire a unititii de curs/modulului Total |Contact | Lucrul Curs Semin | Labo | 4ssessm s
Code Course / Module Subject Numbe | direct |individua| Course ar rator ent
rof |Contact 1 Semina | Labo
Hours | Hours |Independen r rator
t Study y
work
1. 2 3. 4. S. 6. s 8. 10.
ANUL I/ I*' YEAR OF STUDY
L Semestrul I/ /* semester
Gandire si scriere creativi
F.01.0.01 Creative thinking and writing 180 60 120 30 30 6
F.01.0.02 Introducere in new media 150 60 90 5
S Introduction to new media a 30 30
Introducere in managementul
F.01.0.03 experientei 180 90 90 30 60 6
Introduction to experience management
Bazele design-ului
FOLOI Design fundamentals - BY = 30 30 .
Mijloace tehnice in multimedia
G.01.0.05 | Multimedia technique 120 60 60 30 30 4
G.01.0.06 | Limba striina pentru comunicare* 120 60 60 4




Foreign language for communication* 60
Educatia fizica Col 0
G001 Physical education 15 13 15 °
Total Sem. I 915 405 510 150 180 75 6 30
Total for I*' semester
*Nota: Limba englezi / Limba franceza
Semestrul 11/ 2" semester
F.02.0.08 G.enuri si formate video 180 90 90 30 60 E 6
Video genres and formats
Design-ul jocurilor video
R Video game design 30 30 E
: e . 120 60 60 4
Psihologia jocurilor
S.02.A.10
Game psychology
Design interactiv 4
FoaD.I Interactrive design 120 e = 30 30 -
S.02.A.12 Narativul in multimedia
Multimedia narrative 30 30
E 4
S.02.A.13 Analiza critici a presei s 5 60
Media criticism
S.02.A.14 | Bazele productiei de sunet
Sound design fundamentals E 6
S.02.A.15 Filozofia credrii lumilor Lib " a 30 30 30
Philosophy world building principles
Filozofie
U.02. A.16 | Philosophy
Sociologie
U.02. A.17 | Sociology
Politologie
U.02. A.18 | Politology E
Istoria culturii si civilizatiei europene 120 60 60 30 30 4
U.02. A.19 | History of European culture and
civilization
Institutiile juridico-statale din
U.02.A.20 | Republica Moldova
Juridical-state institutions from the
Republic of Moldova
Educatia fizica
6.02.0.21 Physical education 5 13 15 Col 0
Pract!ca de initiere in specialitate 60 60 E 2
Practicum
Total Sem. 11/ total number for the 2 semester 915 435 480 180 210 45 7 30
1830 870 960 330 420 120 13 60
TOTAL ANUL I/ total number for the 1°' year of study
ANULII/ SECOND YEAR
Semestrul I11/3" semester
Inginerie audio
RIL0E2 Audio engineering - A 20 30 30 30 E 4
Bazele productiei virtualizate 180 90 90 E 6
E.03.0.23 Virtual production fundamentals 30 30 30
S.03.A.24 Antreplrenoriat inovativ ' 30 30
Innovative entrepreneurship E
L . : 120 60 60 4
S.03.A25 Promovarea productiei multimedia
T Multimedia production promoting
Introducere in animatie
808575 Introduction for animation 30 30 E
Podeust a 120 60 60 i
S.03.A27 | occasting
Podcasting
S.03.A.28 Prototiparea jocurilor video
Video Game prototyping E
S.03.A.29 | Teoria esteticii in dezvoltarea jocurilor . &d 5 ol 4
Theory aesthetics in Game Development
U.03. A30 | Republica Moldova: istorie, politici,
societate E
Republic of Moldova: history, politics, i o %0 3 - 8
society




U.03. A31 | Cultura comunicirii interpersonale si
organizationale
The culture of interpersonal and
organizational communication
U.03. A.32 | Economics
Economics
U.03. A.33 | Integrare europeani
European integration
U.03.A.34 | Etica si estetica
Ethics and aesthetics
Educatia fizica
GR35 Physical education = s 15 Col 0
S.03.0.36 Tezi de an 30 30 E 1
Year thesis
o 135 7 30
Total Sem. I1V/ total number for the 3" semester 915 435 480 150 150 3
Semestrul IV (13 siiptdmani) )/4" semester (13 weeks)
Productia noilor media
F.04.0.37 New media production 120 52 68 26 26 E %
Productia de sunet
i Sound production 10 8 e 26 26 26 E .
Etica si integritatea profesionali in
G.04.0.39 | online 120 52 68 26 26 E 4
Online ethics an preofessional integrity
S.04.A.40 Managerpentul comunitar
Community management
Jurnalism narativ pe online 120 52 68 26 26 E 4
S.04.A.41 iy o
Critical ~ Practicies:  People, places,
participation
S.04.A 42 ll;r;ductia jocurdilor'video
R R AT . 150 78 72 26 52 E 5
Procesul creativ in new media
S.04.A.43 . :
Creative process — new media
S.04.A.44 | Tehnici de filmare si montaj
Filming and editing techniques
S.O04.A45 | MOJO 120 52 68 26 26 E 4
Mobile journalism
Educatia fizica
GRH0AS Physical education s 13 13 Col 0
Practlca‘ de specialitate 120 120 E 4
Internship
Total Sem. IV/ total number for the 4" semester 913 377 536 156 104 117 7 30
TOTAL ANUL IV total number for the 2™ year of study 1828 812 1016 306 254 252 14 60
ANUL IV 3" YEAR OF STUDY
Semestrul V/ 5" semester
Fotojurnalism si teoria culorilor E
RIB.0A7 Color theory and Photojournalism — o 20 30 30 :
Metodologia cercetirii
F.05.0.48 Methodology of research 180 90 90 30 30 30 E 6
S.05.A.49 | Scenaristica &
Screenwriting
S.05.A.50 | Teoria gaming-ului 160 %0 o 30 60 5 €
Game theory
S.05.A.51 Medﬁametria
Mediametria E
) - P 120 60 60 30 30 4
S.05.A.52 Drepturile de autor in multimedia
’ Author’s rights in multimedia
S.05.A.53 Managementul prqductlel new media 120 60 60 30 30 E 4
New media production management




S.05.A.54 Surse de date
Big Data
S.05.A.55 gur;nglism d/e Date -
e — 150 60 90 30 30 5
S.05.A.56 Teorii si tehnici ale publicititii
U Theories and techniques of advertising
Total Sem. V/ total number for the 5" semester 900 420 480 180 150 90 6 30
Semestrul VI (7 siptimani) / 6" semester (7 weeks)
Realitate extinsi
AD6.A31 Extended reality
Convergenti digitali si influencing 90 42 48 14 28 E 3
S.06.A.58 Memes,  influencers  and  digital
convergence
S.06.A.59 Productia documentgrului
Documentary production E
3 . . 120 56 64 14 42 4
Introducere in tehnologia muzicala
S.06.A.60 .
Intro to musical technology
S.06.A.61 Vizualizarea datelor in jurnalism
Data visualization for journalists E
S.06.A.62 Jurnalismul online o = 48 14 = 8
Online journalism
S.06.A. 63 | Managementul proiectelor
Project management E
S.06.A. 64 | Securitatea sistemelor pentru e- 90 42 48 14 14 14 3
activitati
Security systems for e-activities
Practica de productie
Production Internship 180 i E ¢
Practica de cercetare
Research Internship L B E 6
Tf:za de licentd ' 150 150 E 5
Final research project
Total Sem. VI/ total number for the 6" semester 900 182 718 56 42 84 30
TOTAL ANUL 111/ total number for the 3’dyear of 1800 602 1198 236 192 174 12 60
study
TOTAL/Totally 5458 2284 3174 872 866 546 39 180
LIMBA ROMANA PENTRU ALOLINGVI
ROMANIAN LANGUAGE FOR SPEAKERS OF OTHER LANGUAGES
Numirul de ore pe
tipuri de activitati
No. ofhourf per type of Numir
Yotl actiyity Forma de de
Cod Modulul / disciplina ore 7 :
i Contact | Lucru Curs | Semi | Labor | evaluare credite
Code Module / discipline Total p L ,
Hours | direct [individual | Cours | nar ator | Assessment | Credits
Contact | Independent e Semin | Labor ECTS
Hours Study ar atory
Work
G.01.0.65 | Limba romani pentru 120 60 60 60 E 4
alolingvi .
Language for the
speakers of other
languages By
G.01.0.66 | Limba romani pentru 120 60 60 60 E e
alolingvi
Language for the
speakers of other
languages
TOTAL/Total Number of Hours 240 120 120 120 2 8




STAGIILE DE PRACTICA

INTERNSHIPS
Tipul stagiului de An de Duratd .| Numir ECTS
Nr. - .. | Semestry nr. sapt./nr. ore Perioada desfasurarii :
practica studii ; Credits
d/o Internshi . Peae o Semester Term Period ECTS
ps lyp ear o, no. of weeks/ nr. of hours
study
1 Practica de initiere in
specialitate [ 2 1saptdmana/60 ore Mai 2
Internship 1 week/60 hours May
2 Practica de specialitate 2 saptdmani/120 ore Mai
Internship II 4 2 weeks/120 hours M 4
ay
3 Practica de productie 6 saptamani/180 ore N——
Production Internship 11 6 6 weeks/180 hours prin 6
March-April
4 Practica de cercetare 4 saptamani/180 ore lie-mai
Research Internship [I 6 4 weeks/180 hours ;pr i 6
pril-May
Total 13 sdptdmani/540 ore
Totally 13 weeks/540 hours 18
UNITATILE DE CURS/MODULELE LA LIBERA ALEGERE
ELECTIVES
Numir de ore pe
Numardoore | S deseii
Number of hours ’ ol o
activity
C Formade | Ny, ECTS
Studiu evaluare .
Cod/Code ont Credits
indivi Assessmen
Total ?Ct MR t ECTS
. s direc al
Denumire a unititii de ore t
curs/modulului il Direc | Individu
. t al study
Course/Module title hours hours C S L
Protectia Civila
G.01.LA.67 Civil protection 60 15 45 15 E 2
Social media
G.02.LA.68 150 75 75 30 45 E 5
History of cinema
S.02.LA.69 Evolution and interference of 150 75 75 30 45 E 5
genres
S03LAT0 | pohosophyandarts 150 | 45 105 15 30 E 5
nvironmental journalism
Mass comunication and society '
S.03.LA.71 The gender mainstreaming 150 45 105 15 30 E S
approach
TetakaEg 660 255 405 105 | 150 0 5 22
FORﬁl‘V[A DE EVALUARE FINALA A STUDIILOR
FINAL EVALUATION
Termene de | Nr. ECTS/
Forma de evaluare finala a studiilor/ Final Evaluation Form organizare Credits
Nr. d/o Term ECTS
2 Teza de licentd Tunie 5
Final research project June




CURRICULAR PREREQUISITE

MINIMUM-UL CURRICULAR INITIAL, DE ORIENTARE CATRE ALT DOMENIU

Numérul de ore pe
Numir de ore tipuri de activitati
: i Numb h Number of hours per | Forma de Nr.
Denumire a unitéitii de Umbar o Lo f s p ©
. type of activity evaluare/ | ECTS/
Cod/Code curs/modulului .
. Total - Assessmen | Credits
Module / Course title Contact = |88
ore/T Jivest Lucru » 3| 888 § < t ECTS
otal individual | 5 X EE|88S
Contact 8 3|2 8R
nr. of [ Independe O l&A|=S
hours nt Study il
Géndire si scriere creativi
Lol Creative thinking and writing 150 “l — 30 30 £ o
Introducere in
managementul experientei E
P03 Introduction to experience 5 <0 o 30 60 8
management
Design-ul jocurilor video
AR | oo s dsion 30 30 E
: Figp! . 120 60 60 4
Psihologia jocurilor
S.02.A.10
Game psychology
Design interactiv
F.02.0.11 Interactrive design 120 60 60 30 E 4
30
Inginerie audio
FOa Audio engineering 168 s 20 30 30 30 E 6
S.04.A.40 Managementul comunitar
Community management
S.04.A41 Jurnalism narativ pe online 120 52 68 26 26 E 4
T Critical Practicies: People,
places, participation
Total/Total number of Hours 900 412 488 176 206 30 6 30

MATRICEA CORELARII FINALITATILOR DE STUDIU ALE PROGRAMULUI CU UNITATILE DE
CURS/MODULE

COMPLIANCE OF PROGRAMME LEARNING OUTCOMES (COMPETENCES) WITH COURSES /MODULES

s._ & 5
Modulul/Finalititile de studiu E85s B 58 ,
Module/ The learning outcomes £=23 3 § 253 3 £ lcl7 4
o 8 S L3 g 'g & 4
E & = ' = ;
SEQ " =8
Gandire si scriere creativa
+ | +
Creative thinking and writing it g
Introducere in New Media
+
Introduction to New Media s 6 - i
IntroduceFe in manage;mentul experientei F.01.0.03 6 - +
Introduction to experience management
Bazele design-ului
+ +
Design fundamentals SO d
Mijloace tehnice in multimedia G.01.0.05 4 + b




Multimedia techniques

Genuri si formate video

Video genres and formats P
Design-ul jocurilor video S.02.A.09
Video game design
Psihologia jocurilor S.02.A.10
Game psychology
Design m'teractl\'/ F.02.0.11
Interactrive design
Narativul in multimedia S.02.A.12
Multimedia narrative
Analiza critica a presei
Media criticism S.02.A.13
Bazele productiei de sunet SilLA. 14
Sound design fundamentals
Filozofia credrii lumilor 802413
Philosophy world building principles
meleg audio, F.03.0.22
Audio engineering
Bazele productiei virtualizate F.03.0.23
Virtual production fundamentals
Antrepr_enorlat inovativ : S.03.A24
Innovative entrepreneurship
Promovarea productiei multimedia S.03.A.25
Multimedia production promoting T
Introducere in animatie
Introduction for animation SALN
Podcasting
Podo S.03.A.27
Prototiparea jocurilor video S.03.A.27
Video Game prototyping
Teoria esteticii in dezvoltarea jocurilor
Theory aesthetics in Game Development S.03.A.28
Productia noilor media
New media production Fillih el
Productia de sunet
Sound production Ela s
Etica si integritatea profesionala in online G.04.0.39
Online ethics an preofessional integrity
Managementul comunitar R
Community management
Jurnalism narativ pe online
Critical Practicies: People, places, .
participation
Productia jocurilor video RS AE
Video game pr.oductzon - S.04.A 43
Procesul creativ in new media
Creative process — new media

S.04.A.44
Tehnici de filmare si montaj
Filming and editing techniques
MOJO S.04.A.45
Mobile journalism

a

Fotojurnalism si teoria culorilor
Color theory and Photojournalism ki
Metodologia cercetarii
Methodology of research F.05.0.48
Scenaristica S.05.A.49
Screenwriting

Teoria gaming-ului




Game theory S.05.A.50
M.ar }(etmg dlglFal S.05.A.51
Digital marketing 4 + + +
Drepturile de autor in multimedia S05.A.52
Author’s rights in multimedia T
Managementul productiei new media
; : S.05.A.53
New media production management 4 3 i +
Surse de date S.05.A.54
Big Data T
Jumal}sm de Date S.05.A.55
Data journalism
e e G S &5 + +
Teortii si tehnici ale publicitétii S.05.A.56
Theories and technigues of advertising T
Realitate extinsa Blissat
Extended reality 3 N + +
Convergenta digitala si influencing S.06.A.58
Memes, influencers and digital convergence T
Productia documentarului S.06.A.59
Documentary production 4 N " ”
Introducere in tehnologia muzicald S.06.A.60
Intro to musical technology
Vizualizarea datelor in jurnalism medl
Data visualization for journalists 3 5 +
Jurnalismul online
S : S.06.A.61
Online journalism
Maqagementul proiectelor S.06.A. 63
Project management
Securitatea sistemelor pentru e-activitati 3 + + =
: B S.06.A.64
Security system for e-activities

Lista finalititilor de studiu si a competentelor:

1.

2.

cunoasterea cadrului legislativ, deontologic si a obligatiilor functionale ale specialistilor in
domeniul proiectarii multimedia;

cunoasterea principiilor de proiectare si dezvoltare a aplicatiilor tehnologice moderne pentru
confinuturi multimedia si utilizarea acestora in cele mai diverse domenii de activitate;

crearea produselor multimedia (film, animatii, jocuri video, interfete de aplicatii) in mediul
digital;

tehnoredactarea computerizata si evaluarea produselor multimedia;

aplicarea principiilor de editare, programare/montare si de distribuire/difuzare a materialelor
print, audio, video, animatie etc. in format online;

gestionarea, organizarea si evaluarea serviciilor de proiectare de continut multimedia, a
campaniilor de monitorizare a interactivitatii si eficientei proiectelor;

utilizarea tehnologiilor informationale in procesul de promovare a institutiilor din cele mai
diverse domenii; _

realizarea cercetdrilor aplicative in domeniul media digitala, analizarea si evaluarea tendintelor
in domeniul proiectarii multimedia.

Nota explicativi pentru programul de studii de la specialitatea
Productie multimedia

I. Descrierea programului de studii. Specialitatea 0211.6 Productie multimedia presupune
pregatirea specialistilor in domeniul solicitat, precum dezvoltator multimedia, designer
multimedia, consultanti in domeniul digital, dezvoltator de continuturi online, specialisti in
social media, copywriter digital, dezvoltator de jocuri online, programator multimedia etc. —




profesionisti de inalta calificare, in corespundere cu standardele internationale de calitate,
care, prin nivelul lor de competenta, sa poatd concura, eventual, pe piata muncii din tara si
de peste hotarele ei. Domeniul de formare profesionald al programului este 0211 Tehnici
audiovizuale si productie media, iar domeniul general de studiu — 021 — Arte. Misiunea
programului rezida in pregatirea aprofundatd, de inalt nivel stiintific in ceea ce priveste
activitdtile conceptuale ale productiei multimedia contemporane, atat in plan teoretic, cét si
in plan practic-aplicativ, precum si in formarea competentelor profesionale ale specilaistilor
in domeniul tehnologiilor informationale din diverse domenii de activitate.

Cunostintele, abilititile si competentele asigurate de programul de studii. Cunostintele,

abilitatile si competentele sunt dobandite in cadrul unor activitati de formare profesionald

complexe, accentul fiind pus, 1n special, pe proiectele de creatie multiemdiatica. Din aceasta
perspectivd, timpul alocat contactului indirect, necesar pentru realizarea activitatii
individuale a studentului este folosit, in special, pentru (1) identificarea conceptelor de
creatie, care urmeaza a fl supuse procesdrii tehnologice i mediatizate prin intetrmdiul
platformelor digitale; (2) conceperea si elaborarea produselor mediatice integerate; (3)
activitati de cercetare a fenomenelor tehnologico - mediatice contemporane; (4) producerea
multimedia propriu-zisa: conceperea si elaborarea proiectelor online specializate etc. Printre
competentele generale obtinute in cadrul programului se numaérd realizarea proiectelor
multimedia destinate celor mai diverse platforme informationale in limba materna si intr-o
limba de circulatie internationala; utilizarea si aplicarea cunostintelor si a metodologiilor de
explicare a lumii inconjurdtoare; rezolvarea situatilor profesionale uzuale, in vederea
solutiondrii eficiente si deontologice a acestora. Finalitdtile de studiu si competentele la
specialitatea 0211.6 Productie multimedia, ciclul 1, Licenta sunt orientate spre formarea atat

a culturii generale, cét si a celei profesionale a viitorului specialist. Intre acestea se numara

urmdtoarele competente specifice:

1. cunoasterea cadrului legislativ, deontologic si a obligatiilor functionale ale specialistilor
in domeniul proiectarii multimedia;

2. cunoasterea principiilor de proiectare si dezvoltare a aplicatiilor tehnologice moderne
pentru continuturi multimedia si utilizarea acestora in cele mai diverse domenii de
activitate;

3. crearea produselor multimedia (film, animatii, jocuri video, interfete de aplicatii) in
mediul digital;

4. tehnoredactarea computerizata si evaluarea produselor multimedia;

5. aplicarea principiilor de editare, programare/montare si de distribuire/difuzare a
materialelor print, audio, video, animatie etc. in format online;

6. gestionarea, organizarea si evaluarea serviciilor de proiectare de continut multimedia, a
campaniilor de monitorizare a interactivitatii si eficientei proiectelor;

7. utilizarea tehnologiilor informationale in procesul de promovare a institutiilor din cele
mai diverse domenii;

8. realizarea cercetdrilor aplicative in domeniul media digitald, analizarea si evaluarea
tendintelor in domeniul proiectarii multimedia.

Obiectivele programului de studii, inclusiv corespunderea acestora misiunii universitdtii.

Obiectivele programului sunt orientate spre examinarea unor concepte, paradigme si procese

multimedia, spre transpunerea experientei colectivelor de creatie in termeni intelectuali si

spre integrarea acesteia intr-un sistem coerent, ce ar asigura pregitirea unor profesionisti de
inalta calificare, in corespundere cu standardele internationale de distribuire a informatiei de
calitate, care, prin nivelul lor de competenta, sa poata:
- explora relatiile dintre New Media si alte domenii de studiu pentru a intelege relatiile
dintre tehnologie si?nformatie;
- realiza produse multimedia pentru satisfacerea necesitatilor de acces la informatie ale
societatii;
- utiliza eficient sistemele informationale si resursele de comunicare si formare
profesionald;
- asigura circulafia nestingheritd a informatiilor prin aplicarea intsrumentelor necesare de
asigurare a securitatii cibernetice;



- identifica strategiile contemporane in New media in vederea realizarii materialelor
multimedia;
- demonstra abilitai practice de realizare a proiectelor specifice din domeniul aplicatiilor
si tehnologiilor informationale pentru informare, divertisment si analiza;
- pune in valoare fenomenele si procesele ce se produc in sectorul comunicational.
Obiectivul final al programului 0211.6 Productie multimedia este si formeze specialisti
de inaltd calificare, cunostintele si competentele cirora ar fi suficiente pentru ca ei si se
integreze i sd se manifeste cu succes atat in domeniul dezvoltirii multimedia, ca dezvoltatori,
social media developers, etc. cat si in domeniul teoretic, ca cercetitori ai proceselor mediatico-
comunicationale contemporane. Absolventul specialitatii 0211.6 Productie multimedia obtine
titlul de Licenfiat in Arte audiovizuale si Media, specialitatea 0211.6 Productie multimedia,
calificarea — dezvoltator multimedia
Programul elaborat corespunde obiectivelor programului strategiei institutionale de
dezvoltare, printre care: dezvoltarea si consolidarea calitatii ofertei educationale; elaborarea
planurilor de invagamaént din perspectiva formarii competentelor profesionale, a abordarilor
interdisciplinare i a problematicii actuale a domeniului de formare profesionali; mentinerea
procesului de formare profesionala la nivelul unor standarde de calitate, prin care si asigurdm
promovarea unui management al calitatii participativ, cu implicarea activda a structurilor la
nivel de facultate (profesori si studenti) si cu reprezentantii pietei muncii s.a.

4. Racordarea programului de studii si a continuturilor din Planul de invdatamant la
tendintele internationale din domeniu. Acest fapt rezida in caracterul multidimensional al
programului de studii, care ofera posibilitati de formare, in acelasi timp, a culturii generale si
a celei profesionale, a competentelor de creatie in domeniul digital, cat si a celor de creatie
stiintifica, aspect corelat/ajustat la prevederile Cadrului European al Calificarilor. Instruirea
viitorilor specialisti in domeniul productiei multimedia se realizeaza prin corelarea a patru
entitdti de formare profesionala: discipline fundamentale, generale, de specialitate si de
orientare socio-umanisticd. Componenta disciplinelor fundamentale si a celor generale sunt
obligatorii, in timp ce componenta disciplinelor de orientare socio-umanistici si, in
majoritate, cea a disciplinelor de specialitate ofera studentilor posibilitatea de a-si alege, in
functie de interesele lor profesionale, disciplinele pe care le vor studia ulterior (din pachetele
optionale propuse in planul de invatimant), componentele respective asigurand proiectarea
traseurilor individuale de formare profesionala a studentilor.

5. Evaluarea asteptirilor sectorului economic si social (studierea cerintelor Cadrului
National al Calificarilor, precum si al celui european; studierea fiselor de posturi din
institutiile potential angajatoare, evaluarea pietei prin metoda chestionarelor etc.).
Procesul de evaluare si imbunatatire a programelor de studii la FISC este corelat impreund
cu angajatorii i reprezentanti ai pietii muncii, institutii publice si private, care atrag atentie
asupra necesitafii angajarii specialistilor pregatiti corespunzitor pentru conceperea si
realizarea materialelor destinate platformelor digitale. Elaborarea acestui program se
datoreaza si expertilor internationali in domeniul productiei multimedia, care, participa cu
regularitate in cadrul meselor rotunde, discutiilor publice, seminarelor etc. desfasurate in
colaborare cu cadrele didactice de la FISC si care oferd recomandari facultatilor de profil
privind imbunatatirea programelor de studii si introducerea disciplinelor care ar crea
competentele necesare pentru integrarea reusitd a absolventilor facultatii in piata muncii.

6. Consultarea partenerilor in procesul de elaborare a programului de studii. Sugestiile
privind conceperea, prezentarea si evaluarea programului de studii 0211.6 Productie
multimedia au fost inaintate de cétre profesorii si studentii FISC, care si-au exprimat péarerile
in cadrul sondajelor de o‘f)inie, realizate cu regularitate, in fiecare an, la FJSC. Totodati au
fost consultati diversi angajatori i reprezentanti ai pietii muncii, prin intermediul primului
centru de tehnologii digitale Mediacor care au mentionat necesitatea angajarii specialistilor
pregatiti corespunzator pentru conceperea si realizarea materialelor destinate spatiului online
specializate pe diferite domenii ale realitdtii. Elaborarea programului de studii de la
specialitatea in cauza se datoreaza si expertilor internationali in domeniul jurnalismului si
comunicdrii, care, in cadrul meselor rotunde, discutiilor publice, seminarelor etc. desfisurate



in colaborare cu cadrele didactice din cadrul FISC, au mentionat necesitatea reevaludrii si
modernizdrii programelor de studii, recomandéand facultatilor introducerea a noi cursuri, in
corespundere cu necesitatile pietii muncii, excluderea unor cursuri care si-au pierdut din
actualitate, dar si transferarea unor cursuri in alte semestre, in functie de necesititile
studentilor in cadrul stagiilor de practica.

7. Relevanta programului de studii pentru piata Sfortei de muncd. Programul de studii 0211.6
Productie Multimedia contribuie esential la formarea specialistilor in domeniul dezvoltirii
tehnologiilor new media i multimedia care raspund cerintelor in ascensiune ale persoanei,
in particular, §i societafii, in ansamblu, de a fi la curent cu progresul tehnologiilor
informationale si aplicarii acestora in cele mai diverse domenii de dezvoltare, precum social
media, gaming, copywriting etc.

In Republica Moldova nu exista astazi vreo institutie mediatica care sa nu aiba in calitate de
angajati absolventi ai FISC.

8. Posibilititile de angajare a absolventilor. Calificativul Licentiat in Arte Audiovizuale §i
Media i permite absolventului sa se angajeze in diferite tipuri de institutii in calitate de:
dezvoltator multimedia, designer multimedia, consultant in domeniul digital, dezvoltator de
continuturi online, specialist in social media, copywriter digital, dezvoltator de jocuri online,
programator multimedia etc.

9. Accesul la studii a titularilor de diplome obtinute dupd finalizarea respectivului program
de studii. Competentele obtinute le oferd absolventilor programului de studii 0211.6
Productie Multimedia posibilitatea de a-si continua studiile la ciclul IT — master si, ulterior,
la ciclul III — doctorat.

Explanatory note for the study program
Multimedia production

1. Description of the study program. The study program 0211.6 Multimedia Production
involves the training of specialists in the required field, such as multimedia developer,
multimedia designer, digital consultants, online content developer, social media specialists,
digital copywriter, online game developer, multimedia programmer, etc. - highly qualified
professionals, according to international quality standards, who, through their level of
competence, can possibly compete in the labor market in the country and abroad. The field
of professional training of the program is 0211 Audiovisual techniques and media
production, and the general field of study - 021 - Arts. The mission of the program lies in the
in-depth, high-level scientific training in the conceptual activities of contemporary
multimedia production, both theoretically and practically-applied, as well as in the training
of professional skills of specialists in the field of information technology in various fields. of
activity.

2. The knowledge, skills and competencies provided by the study program. Knowledge,
skills and competences are acquired in complex vocational training activities, with particular
emphasis on multimedia creative projects. From this perspective, the time allocated to
indirect contact, necessary for the individual activity of the student is used, in particular, to
(1) identify the concepts of creation, which are to be subjected to technological processing
and mediated through digital platforms; (2) the design and development of integrated media
products; (3) research activities of contemporary technological-media phenomena; (4) the
actual production of multimedia: the design and elaboration of specialized online projects,
etc. Among the general competencies obtained within the program are the realization of
multimedia projects for the most diverse information platforms in the native language and in
a language of international circulation; use and application of knowledge and methodologies
to explain the world around; solving the usual professional situations, in order to solve them
efficiently and deontologically. The aims of the study and the competencies in the specialty
0211.6 Multimedia production, cycle I, Bachelor are oriented towards the formation of both
the general and the professional culture of the future specialist. These include the following
specific competencies:



- knowledge of the legislative, deontological framework and the functional obligations of
specialists in the field of multimedia design;

- knowledge of the principles of design and development of modern technological
applications for multimedia content and their use in various fields of activity;

- creating multimedia products (movies, animations, video games, application interfaces) in
the digital environment;

- computer editing and evaluation of multimedia products;

- application of the principles of editing, programming/editing and distribution of print,
audio, video, animation materials, etc. in online format;

- managing, organizing and evaluating multimedia content design services, interactivity
monitoring campaigns and project efficiency;

- using of information technologies in the process of promoting institutions in various fields;

- conducting applied research in the field of digital media, analyzing and evaluating trends in
the field of multimedia design.

3. The objectives of the study program, including their correspondence to the mission of
the university. The objectives of the program are directed to examining concepts, paradigms
and multimedia processes, transposing the experience of creative teams in intellectual terms
and integrating it into a coherent system that would ensure the training of highly qualified
professionals in accordance with international distribution standards of quality information,
which, through their level of competence, can:

- explore the relationship between New Media and other fields of study in order to
understand the relationship between technology and information;

- make multimedia products to meet the company's access to information needs;

- use efficiently the information systems and the communication and professional training
resources;

- ensure the smooth flow of information by applying the necessary tools to ensure cyber
security;

- identify contemporary strategies in New media in order to create multimedia materials;

- demonstrate practical skills for carrying out specific projects in the field of information
applications and technologies for information, entertainment and analysis;

- highlights the phenomena and processes that occur in the communication sector. The
ultimate goal of the Multimedia Production program is to train highly qualified specialists,
whose knowledge and skills would be sufficient for them to integrate and manifest
themselves successfully in the field of multimedia development, as developers, social media
developers, etc. as well as in the theoretical field, as researchers of contemporary media-
communication processes. The graduate of the Multimedia Production study program
obtains the title of Bachelor of Audiovisual Arts and Media, specialty 0211.6 Multimedia
Production, qualification - multimedia developer.

The elaborated program corresponds to the objectives of the program of the institutional
development strategy, among which: the development and consolidation of the quality of the
educational offer; elaboration of curricula from the perspective of professional skills
training, interdisciplinary approaches and current issues in the field of vocational training;
maintaining the professional training process at the level of quality standards, through which
to ensure the recognition of the competitiveness of studies at USM in the country and
abroad; modernization and promotion of a participatory quality management, with the active
involvement of the structures at faculty level (professors and students) and with the
representatives of the labor market, etc.

4. Correspondence of the study program and the contents of the curriculum to the
international trends in the field. This is due to the multidimensional nature of the study
program, which offers opportunities to train, at the same time, the general and professional
culture, creative skills in the digital field, as well as those of scientific creation, aspect
adjusted to the provisions of the European Qualifications Framework. The training of future
specialists in the field of multimedia production is achieved by correlating four professional
training entities: fundamental, general, specialized disciplines and socio-humanistic
orientation. The component of the fundamental and general disciplines are compulsory,



while the component of the disciplines of socio-humanistic orientation and, for the most
part, that of the specialized disciplines offers the students the possibility to choose,
according to their professional interests, the disciplines they will study later (from the
optional packages proposed in the curriculum), the respective components ensuring the
design of individual training routes for students.

5. Evaluation of the expectations of the economic and social sector (studying the
requirements of the National Qualifications Framework, as well as the European one;
studying the job descriptions from the potential employer institutions, evaluating the market
through the questionnaire method, etc.). The process of evaluation and improvement of
study programs at the Faculty of Journalism and Communication Sciences is correlated
together with employers and representatives of the labor market, public and private
institutions, which pay attention to the need to hire specialists properly trained to design and
make materials for digital platforms. The elaboration of this program is also due to the
international experts in the field of multimedia production, who regularly participate in
round tables, public discussions, seminars, etc. carried out in collaboration with faculty’s
teachers and offering recommendations to the profile faculties regarding the improvement of
study programs and the introduction of disciplines that would create the necessary
competencies for the successful integration of the faculty graduates in the labor market.

6. Partner consulting. The suggestions regarding the design, presentation and evaluation of
the study program in the specialty of Multimedia Production were submitted by the teachers
and students of FICS, who expressed their opinions in the opinion polls, conducted
regularly, every year, in the institution. At the same time, various employers and
representatives of the labor market were consulted, through the first digital technology
center - MEDIACOR, which mentioned the need to hire properly trained specialists for the
design and production of materials for online space specialized in different areas of reality.
The elaboration of the study program from the specialty in question is also due to the
international experts in the field of journalism and communication, who, during the round
tables, public discussions, seminars, etc. conducted in collaboration with FJCS teachers,
mentioned the need to re-evaluate and modernize curricula, recommending the faculties to
introduce new courses, in accordance with the needs of the labor market, to exclude courses
that have lost their current status, but also to transfer courses in other semesters, depending
on the needs of the students during the internships.

1. The relevance of the study program for the labor market. The 0211.6 Multimedia
Production study program contributes significantly to the training of specialists in the
development of new media and multimedia technologies that meet the rising requirements of
the individual, and society as a whole, to be aware of the progress of information
technologies and their application in the most various fields of development, such as social
media, gaming, copywriting, etc.

There is no media institution in the Republic of Moldova today that does not have FICS
graduates as employees.

8. Employability. The Bachelor of Audiovisual Arts and Media degree allows the graduate
to engage in various types of institutions as: multimedia developer, multimedia designer,
digital consultant, online content developer, social media specialist, digital copywriter,
online game developer, multimedia programmer and so on.

9. Further training. The acquired competencies offer the graduates of the 0211.6
Multimedia Production study program the possibility to continue their studies at the second
cycle - Master and, later, at the third cycle - Doctorate.
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