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Calendarul universitar
Academic Calendar

2024-2025

13 apramani

25.01.2025

13 aptamdni 4 saptamani 3 saptamdni

nigiere in
specialitate

4 saptamdni

Anul 111

2025-2026

01.09-
13.12.2025

12.01-
28.02.2026

15.12-
31.12.2025

02.03-
14.03.2026

16.03-11.04.2026 |

21.04-02.05.2026
Practica de
specialitate 11
6 sapiamdani
04.05-30.05.2026

2 saptamdni

Anul de Termene (date calendaristice exprimate in luni) si duratd (numdr de saptamdni)
studii
Academic
Yeur Activitati didactice Sesiuni de examinare Stagii de practica Vacante
Didactic Activities Lxams Intership Vacations
Sem.I Sem.II Sem.I Sem.Il Sem.I Sem.I1 larna Primavara Vari
Ist 2nd Ist 2nd Ist 2nd Winter Spring Summer
Semester Semester Semester Semester Semester Semester
Anul 1 01.09- 29.01- 15.12- 20.05- 25.12.2023- 05.05-13.05 01.07-31.08
14.12.2023 18.05.2024 23.12.2023 08.06.2024 08.01.2024 2024 2024
2023- 09.01- Paste
2024 27.01.2024
13 aptamani 13 apiamdni 4 saptamani 3 saptamdni 2 saptamdni | saptamdana Y saptamdni
Anul 11 02.09- 27.01- 16.12- 05.05- 23.09- 26.05-21.06.2025 25.12.2024- 20.04- 01.07-31.08
14.12.2024 03.05.2025 24.12.2024 24.05.2025 30.11.2024 Practica de 08.01.2025 28.04.2025 2025
09.01- Practica de specialitate | Paste

| saptamdana

9 sapramani

C0L01-
10.01.2026

12.04-
20.04.2026

Paste

15 aptamdni 7 saptamdni 2 saptamdani 2 saptamani Practica de 2 saptamdani | saptamdna
cercetare
4 saptamdni - R | S
Total nr. 45 35 10 8 14 6 3 18 |
sapt. i < ]
PLANUL PROCESULUI DE STUDII PE SEMESTRE/ANI DE STUDII
CONTENTENTS OF STUDY PLAN
Numadrul de ore pe
Numir de ore tipuri de activitati/
Number of Hours Number of hours by | o
types of activities s w2
= F BS
: - . = 2 s |z Q2
Cod/ Denumirea unitatii de curs/modulului S S 3 Bul 25 ol ®
Code Course/ Module ] Esl 2= N I I A
Total LR %E :‘E s 8|29 «:gt
Total css| eS| 23| gE| 28 E™ 28
s 3 s§| © s3l el
S = = Q, nal .2g|=
SS| 23 B
TN a
ANUL V/ /st year
SEMESTRUL 1//st Semester
F.01.0.01 I'eorie economica 180 90 90 30 60 E 6
Economic Theory -
- 5 = : :
F.01.0.02 Geog‘raha turismului 180 60 120 30 30 E F
Tourism geography =
F01.0.03 T .
01.0.03 Bazgle .contablllté{.n 150 90 60 30 60 E 5
Basics in Accounting
S.01.0.04 Corespondenta de afaceri in turism (in
il o 120 | 60 | 60 60 | E | 4
Business correspondence in tourism (in '
English) I D R R B L |
F.01.0.05 Dreptul afacerilor 150 60 90 30 30 [ 5
Business Law o
G.01.0.06 Tehnologii Informationale dé Comunicare
o . . 120 60 60 60 E 4
Communication Information Technologies I e S
G.01.0.07 Educatie fizica 5 s 5 col
Physical education i ) .
Total Sem. |
Total 1Y Semester 915 435 480 120 180 135 30

(98}




Semestrul 11/ 2nd Semester

F.02.0.08

Servicii publice
Public services

120

60

60

F.02.0.09

Economia turismului
Tourism Economy

180

75

105

6

S.02.0.10

Marketing (in limba engleza)
Marketing

150

90

60

wn

F.02.0.11

Management
Management

150

75

73

S.020:12

Flora si fauna Republicii Moldova
Flora and fauna of Republic of Moldova

150

60

90

60

U.02.A.13

U.02.A.14

U.02.A.15

U.02.A.16

Sociologie

Sociology

Filozofie

Philosophy

Politologie

Politology

Institutiile juridico-statale din Republica
Moldova

Legal-State Institutions of the Republic of
Moldova

150

60

90

W

G.02.0.17

Educatie fizica
Sport education

15

col

Total Sem. 11
Total 2" Semester

915

435

480

210

30

Total Anul |
TOTAL 15" YEAR

1830

870

960

400

60

Anul 11/ 2" Year

Semestrul

11/3 Sei

mester

F.03.0.18

Finante
Finance

150

7

N

F.03.0.19

Antreprenoriat in turism
Entrepreneurship in tourism

150

60

N

Servicii turistice
Touristic services

150

90

Comunicare si negociere in turism (in
limba engleza)

Communication and negotiation in tourism
(in English)

150

Economia Europeana si integrarea
economica

European economy and economic
integration

Comert electronic

E-commerce

60

60

W

4

U.03.A.24

U.03.A.25

U.03.A.26

U.03.A.27

U.03.A.28

Istoria culturii si civilizatiei europene
History of european culture and civilization
Psihologie

Psychology

Integrare europeand

European Integration

Cultura comunicarii interpersonale si
organizationale

The culture of interpersonal and
organizational communicalton

Etica si estetica

Ethics and aestehics

60

60

30

Educatie fizica
Sport education

Practica de initiere in specialitate/
Internship of initiation in specialty

60

o




Total Sem. 111/ Total 3" Semester

I

915 | 435 | 480 |

Semestrul 1V/ 4" Semester

F.04.0.30

Patrimoniul national cultural si protectia
patrimoniului cultural

National heritage and cultural heritage
protection

120

65

E

S.04.0.31

Gestiune hotelierd
Hotel management

150

65

85

S.04.0.32

Standarde si norme in ospitalitate si turism
Standards and norms in in hospitality and
tourism

52

68

S.04.0.33

Sisteme informationale de rezervare
Booking Information Systems

wn
(]

68

| S.04.0.34

Management intercultural in turism
Intercultural management in tourism

65

85

S.04.A.35

S.04.A.36

Activitatea agentiilor de turism si tour-
operatori (in limba engleza)

The activity of travel agencies and tour
operators (in English)

L.ogistica si organizarea serviciilor de
transport (in limba engleza)

Logistics and organization of transport
services (in English)

W
(9]

G.04.0.37

Educatie fizica
Sport education

col

N

Practica de specialitate |
Internship in specialty [

120

Total Sem. IV
Total 4" Semester

913

377

130

234

30

Total Anul 11
TOTAL 2™ YEAR

1828

812

336

448

28

60

Anul 111/ 3" Year

Semestrul V/5" Semester

S.05.0.38

Marketingul destinatiilor turistice
Marketing of tourism destinations

150

75

(9]

S.05.A.39

S.05.A.40

Turismul rural si ecologic

Rural and ecological tourism
Managementul proiectelor in turism
Project Management in Tourism

120

60

60

S.05.A.41

S.05.A.42

Trasee turistice in Republica Moldova
Touristic routs in the Republic of Moldova
Turism religios

Religious tourism

150

75

75

N

S.05.A.43

S.05.A.44

Gestiunea vanzarilor si relatiilor cu clientii
(in limba engleza) )

Sales and customer relationship
management (in English)

Crearea si promovarea produsului turistic
(in limba engleza)

Creating and promoting the tourism
product (in English)

150

75

75

9}

S.05.0.45

Managementul calitatii serviciilor
gastronomice

Quality management of gastonomic
services

75

75

45

W

S.05.0.46

Agrement si organizare de evenimente
Leisure and event organization

120

60

60

S.05.0.47

-

Proiect de cercetare
Research project

60

60

(V]




Total Sem. V
Total 5" Semester 200 420 Al Ky 40 30
Semestrul VI/ 6" Semester
S.06.0.48 Leadership si managementul resurselor 5 5 5 .
umane Leadership and HR Management 128 5 i 24 2 - !
S.06.0.49 G'hl‘daj si practica excyrsmmstg 120 56 64 8 28 E |
i Guidance and excursion practice IR R D R N )
S.06.A.50 Turism international (in limba engleza)
International tourism (in English)
S.06.A.51 Adm!mstr?rez‘i |11terna§lon?la a grupurilor 90 42 48 8 8 E 3
hoteliere (in limba engleza)
International management of hotel groups
(in English)
G.06.0.52 i i 5
Etlcg pr'ofesmnal-a 60 8 32 14 14 E o)
Professional ethics
Practlc‘a .de'sp‘cmal.ltatc 11 180 180 E 6
- Internship in specialty i i
Practica de cercetare .
Research internship 156 Lou b 0
Teza de licentd < <
g 15 150 b 5
Bachelor’s thesis O
Total Sem. VI
Total 6" Semester 900 182 718 el 98 L
Total Anul I
Total 3" YEAR 1800 602 1198 | 278 278 60 60
TOTAL .
TOTAL 5458 | 2284 | 3174 | 858 | 1170 | 270 180
*Inclusiv Educatia fizica 58 ore, 0 credite
LIMBA ROMANA PENTRU ALOLINGVI
ROMANIAN LANGUAGE FOR THE SPEAKERS OF OTHER LANGUAGES
Numirul de ore pe
Numir de ore tipuri de activitati/
Number of Hours Number of hours by ¢
types of activities = wn &
2z|E8
=< S ] RN
Cod/ Denumirea unititii de curs/modulului = @ S 3 Sl SEIEC
Code Course/ Module 23| == - - =
Total 5 = 2 X w S s S| 2 3| = §| E &
- T s =< ES| 3| x| =0
Total =il == = 3 eS| 2| = Z Q
= 3 R O 53| @S| o
== 8 Ml Al 2 g =
s3| B & X ay
| 2 s
RS a
G.01.0.53 Lwlmba romana de comuhicare 120 60 60 0 60 E 4
Communicational Romanian language
G.02.0.54 Lvlmba romand de comunicare 120 60 60 0 60 E 4
Communicational Romanian language
TOTAL 240 120 120 120 8
Y
FORMA DE EVALUARE FINALA A PROGRAMULUI DE STUDII
FINAL EVALUATION
Nr. Forma de evaluare finala a studiilor Termene de Numair de
d/o Form of final evaluation of the studies organizare credite/
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Period Number of
Credits
| Teza de licenta lunie S
) Bachelor’s thesis June
STAGIILE DE PRACTICA
INTERNSHIPS
Durata =
. .oyl g ; An de . Numar
g/:)' TIPUI;;feg;::’l::liilp?c“c{i studii Sem. Times Perioada ECTS
Stip: Year Sem Saptimani Ore Period ECTS
Weeks Hours Credits
| : RSP " Pe parcursul
Praciiea de “‘.f“?f" - sp.ec?allta'lte [l 111 2 60 semestrului/ 2
Internship of initiation in specialty .
e i : B N During the semester
2 Practica de specialitate | 5 mai, iunie )
Internship in specialty | & Y t 120 May, June ! )
3 Practica de specialitate 11 martie, aprilie
Internship in specialty | i 4l g 158 March, April (:)
4 Practica de cercetare Mai
Research internship i Vi 4 I May .
Total 16 540 18
UNITATI DE CURS/MODULELE LA LIBERA ALEGERE
COURSE UNITS / FREE CHOICE MODUL
Numarul de ore pe
Numar de ore tipuri de activitati/
Number of Hours Number of hours by v
types of activities s wn 2
Zs|E8
=< S s 8lu g
Cod/ Denumirea unititii de curs/modulului s eo| S8 el ZEIER
Code Course/ Module gl 2= s | 32 =S| =
Total 5= =~ v S =S| 258 = 2| =
- = s =T EEl %] x| =0
Total cs| < = 3 eE| 2 E| = Z Q
= I - = Qs S s| o] o
== £ 8 Sl 2o 2§ =
s3I BE T3
(G S <
wn I A
Anull 1" Year
GOI.LAss | Frotectiacivila 60 s | 45 | 15 E | 2
Civil protection
i Limba Italiana/Engleza/Franceza/Germana )
G.01.LA.56 ltalian, English, French, German 120 60 60 60 E 4
i Limba Italiana/Engleza/Franceza/Germana
G.02.LA.57 ltalian, English, French, German 120 60 60 60 E 4
Anul 11/ 2" Year
Managementul conflictelor (in limba _ |
S.03.LA.58 | engleza) 120 60 60 30 30 E 4
Conflict management (in English) B . B
Anull 11/ 3" Year B -
SO5LAS | Sonologle 120 60 | 60 | 30 | 30 E | 4
Oenology _
TOTAL 660 315 345 105 90 120 22
MINIM-UL CURRICULAR INITIAL, DEORIENTARE CATRE ALT DOMENIU
CURRICULAR PREREQUISITE, ORIENTATION TO ANOTHER FIELD
Cod/ Denumirea unititii de curs/modulului Numar de ore Numarul de ore pe | T?: ] . t
Code Course/ Module Number of Hours tipuri de activitati/ F 2 = X




Number of hours by
types of activities
. =
S g ERES S
25| 22 £
Total | 58| 23| » 2| 5§ 2%
S § g e =S| =
Total iR s < =3| gE|<2¢2
==l 2| @8 53| 98
==| 2 8 nal 28
o < T S 58|
(GRN] 2 =
»n S te
F.01.0.01 Teorie economica .
Economic Theory 180 90 90 30 60 E 6
= = -
F.02.0.08 Servpn publlce 120 60 60 30 30 E
Public services B
F.01.0.03 Bazele contabilitatii 150 9 0 30 60 E .
Basics in Accounting 3 0 6 3¢ .
— = SN I A S
F.02.0.10 Management 150 75 75 30 45 I 5
Management -
F.03.0.18 Finante . :
i . 150 75 75 30 45 E 5
inance
S.02.0.11 Marketing R ) B
Marketing 150 90 60 30 60 B 5
Total 900 480 420 180 300 30

MATRICEA CORELARII FINALITATILOR DE STUDIU SI A COMPETENTELOR
FORMATE iN CADRUL PROGRAMULUI CU CELE ALE UNITATILOR DE
CURS/MODULELOR
CORRELATION MATRIX OF THE STUDY FINALITIES AND OF THE COMPETENCIES FORMED
WITHIN THE PROGRAM WITH THOSE OF THE COURSE UNITS / MODULES

N(;t Competente specifice
credite Vi A
Denumirea unitétii de .C(.)dl.ll . | ECTS/ _S'mf,mu compeiences ‘
= disciplinei i
curs/modulului : - | Number
Module/Cours Coge of of s
v cours Yool C1|{C2[C3 | C4|C5]C6 C7
ECTS
credits o .
| Teorie economica F.01.0.01 6 v I v IV
Economic Theory - 1 I
Geografia turismului F.01.0.02 6 N4 v
Tourism geography o o
Bazele contabilitatii F.01.0.03 5 v o
Basics in Accounting )
Flora si fauna Republicii Moldova ) S.01.0.04 4 s v
Flora and fauna of Republic of Moldova
Dreptul afacerilor F.01.0.05 5 7 v v
Business Law
Tehnologii Informationale de G.01.0.06 v v
Comunicare 4
Communication Information
Technologies o I 3
Educatie fizica G.01.0.07
Sport education . |
Servicii publice F.02.0.08 i v | v v
Public services |
Economia turismului F.02.0.09 6 v v |
Tourism Economy _ o
Markelllng S.02.0.10 5 v v v |V
Marketing |




Nr.

Competente specifice

National heritage and cultural heritage

credite o o S ONCES
Denumirea unitatii de .C(.)dl.ll . | ECTS/ Specifies competences
= disciplinei
curs/modulului . Number
Module/Cours Code of :
e o cours of |c1|c2|c3|ca|Cs5|ce|CT
ECTS
credils
Management F.02.0.11 s v | v
Management
Corespondenta de afaceri in turism (in S.02.0.12 v v
limba engleza) 5
Business correspondence in tourism (in :
English)
Sociologie U.02.A.13 s v’
Sociology
Filozofie U.02.A.14 5 e
Philosophy
Politologie U.02.A.15 5 v
Politology
Institutiile juridico-statale din Republica | U.02.A.16 v
Moldova 5
Legal-State Institutions of the Republic of
Moldova
Educatie fizica 5
Physical education G017
Finante F.03.0.18 5 e o 5
Finance
Antreprenoriat in turism F.03.0.19 5 v I &7 |
Entrepreneurship in tourism -
Servicii turistice F.03.0.20 5 v | v
Touristic services ) -
Comunicare $i negociere in turism (in F.03.0.21 v |
limba engleza) 5
Communication and negotiation in
tourism (in English)
Economia Europeana si integrarea S.03.A.22 v v
economica
. 4
European economy and economic
integration
Comert electronic S.03.A.23 4 s v
E-commerce
Istoria culturii si civilizatiei U.03.A.25 4 v 4
History of culture and civilization
Psihologie U.03.A.26 4 v v
Psychology
Integrare europeand * | U.03.A.27 4 v v
European Integration L
Cultura comunicarii interpersonale si U.03.A.28 v o
organizationale 4
The culture of interpersonal and
organizational communication
Etica si estetica U.03.A.29 4 v v
Ethics and aesthetics
Educatie fizica .G.03.0.30
Physical education
Practica de initiere in specialitate/ 5 v vV IV IV |V
Internship of initiation in specialty -
Patrimoniul national cultural si protectia | F.04.0.31 v v v
patrimoniului cultural 4




Nr.

Competente specifice

credite 5 g g stences
Denumirea unitatii de .C(.)dl.ll . | ECTS/ g i s
. disciplinei
curs/modulului ; Number
Module/Cours Sd of
' cours / Cl|C2|C3,C4|C5|Co|CT
ECTS
credits
protection
Gestiune hotelierd S.04.0.32 5 v |V v\ | &
Hotel management
Standarde si norme in ospitalitate si S.04.0.33 v v’ v
turism 4
Standards and norms in in hospitality
and tourism
Sisteme informationale de rezervare S.04.0.34 4 & | 7 | &7
Booking Information Systems
Management intercultural in turism S$.04.0.35 5 v »a
Intercultural management in tourism
Activitatea agentiilor de turism si tour- S.04.A.36 < | v
operatori (in limba engleza) 4
The activity of travel agencies and tour
operators (in English)
Logistica si organizarea serviciilor de S.04.A.37 v | v
transport (in limba engleza) 4
Logistics and organization of transport
services (in English)
Educatie fizica G.04.0.38
Physycal education
Practica de specialitate | 4 v I i | |
Internship in specialty |
Marketingul destinatiilor turistice S.06.0.39 5 v v “ |
Marketing of tourism destinations
Turismul rural si ecologic S.05.A.40 4 v 7 | &7
Rural and ecological tourism
Managementul proiectelor in turism S.05.A.41 4 v v v
Project Management in Tourism
Trasee turistice in Republica Moldova S.05.A.42 v o b
Touristic routs in the Republic of 5
Moldova
Turism religios S.05.A.43 5 v v
Religious tourism
Gestiunea vanzarilor si relatiilor cu S.05.A.44 v v |5
clientii (in limba engleza) 5
Sales and customer relationship
management (in English)
Crearea si promovarea produsului turistic | S.05.A.45 ot v | &
(in limba engleza) 5
Creating and promoting the tourism )
product (in English) ,
Managementul calitatii serviciilor S.05.0.46 v S s
gastronomice 5
Quality management of gastronomic
services
Agrement si organizare de evenimente S.05.0.47 4 v e
Leisure and event organization e ]
Proiect de cercetare S.05.0.48 5 v | | & | |
Research project -
Leadership si managementul resurselor S.06.0.49 v |
umane 4

Leadership and HR Management




N(;:t Competente specifice
credaite o riflee ¢ tences
Denumirea unitatii de .C(.)dl.ll . | ECTS/ SRR ST
S disciplinei
curs/modulului 5 - | Number
Module/Cours Loms g of
cours S Cl|C2|C3|C4|C5|Co|CT7
ECTS
credits B
Ghidaj si practica excursionista S.06.0.50 4 v | % D o
Guidance and excursion practice e
Turism international (in limba engleza) S.06.A.51 5 & v© |V
International tourism (in English) ’
Administrarea internationala a grupurilor | S.06.A.52 v 7 | sf
hoteliere (in limba engleza) .
International management of hotel ?
groups (in English)
Etica profesionald G.06.0.53 5 v’ v |V
Professional ethics =
Practica de specialitate 11 6 v |V IV | ¥ |
Internship in specialty I1 !
Practica de cercetare 6 < I | |F | | | &
Research internship il
Teza de licenta 5 7 1 | |5€ | | |
Bachelor’s thesis
Limba romana de comunicare G.01.0.54 4 v
Communicational Romanian language G.02.0.55 4 . i

~#*Nota: limba engleza *Note: English
Competente profesionale specifice:

C1. Cunoasterea conceptelor, teoriilor, metodelor si instrumentelor de marketing. gestiune hoteliera.
servicii turistice si agrement in raport cu tendintele industriei turismului;

C2. Conducerea activitatilor in domeniul serviciilor turistice, hoteliere si agrement in functie de profilul
pietei si al legislatiei in vigoare;

C3. Utilizarea informatiei in elaborarea de studii de piatd in domeniul serviciilor hoteliere, turism si
agrement;

C4. Gestionarea necesarului de resurse umane, materiale si financiare in raport cu cerintele volumului si
eficientel entitatii turistice si de servicii;

C5. Cercetarea problemelor de organizare a activitatilor in domeniul serviciilor hoteliere, turism si
agrement la nivel regional, national si international.

C6. Elaborarea, realizarea si evaluarea proiectelor in turism si servicii;

C7 Construirea si aplicarea mecanismelor de asigurare a calitatii in turism si servicii

NOTA EXPLICATIVA

1. Descrierea programului de studii. Profilul specialitatii Programului de studii - 1013.1 Servicii
hoteliere, Turism si Agrement corespunde domeniului fundamental al stiintei, culturii si tehnicii -10
Servicii; domeniul general de studiu — 101 Servicii publice; domeniul de formare profesionala -1013
Servicii hoteliere, Turism si Agrement. Programul este elaborat in baza corespundere cu Nomenclatorul
domeniilor de formare profesionala si al specialitatilor in invatamantul superior, aprobat prin Hotdrarea
Guvernului nr.482 din 28 iunie 2017 si Plan Cadru pentru studii superioare de licenta (ciclul I), de master
(ciclul IT). si integrate, aprobat prin 8rdinul MECCM nr. 120 din 10.02.2020.

Durata studiilor - 3 ani invatamant cu frecventa

Credite de studiu - 180 credite ECTS, 1 Credit ECTS - 30 ore

Forma de organizare - Invatamant cu frecventa

2. Cunostintele, abilititile si competentele asigurate de programul de studii. Acest program
vizeaza dezvoltarea competentelor profesionale in domeniul Servicii publice. Planul de invatamant este

11



axat pe discipline generale, socio-umane, fundamentale si de specialitate, dezvoltand competente
profesionale generale si specifice.
Competentele generale dezvoltate in program sunt:
1. Cunoasterea conceptelor, teoriilor si metodelor de baza ale serviciilor publice in raport cu problemele
teoretice si practice tipice;

2. Utilizarea metodelor, instrumentelor si tehnicilor de cercetare a industriei turistice in contextul
elabordrii de proiecte, rapoarte, comunicari si alte demersuri profesionale;
3. Luarea deciziilor in domeniul industriei turismului, utilizind normele, reglementarile si standardele

specifice ramurii;

4. Organizarea eficienta a activitatii de prestare a serviciilor in conditii de autonomie si in echipd;

5. Proiectarea unui comportament rational si eficient al prestatorului/ intreprinzatorului/ clientului
adecvat situatiilor tipice economiei sustenabile;

6. Evaluarea respectdrii normelor etice si deontologice in activitatea de turism si servicii;

In corelatiec cu CNC. prin discutii in cadrul sedintelor Comisiei de Asigurare a Calitatii si
comunicarii cu reprezentantii pietei muncii, absolventi, personal academic si studenti. au fost stabilite
urmatoarele competente profesionale specifice:

C1. Cunoasterea conceptelor, teoriilor, metodelor si instrumentelor de marketing, gestiune hoteliera.
servicii turistice si agrement in raport cu tendintele industriei turismului;

C2. Conducerea activitatilor in domeniul serviciilor turistice, hoteliere si agrement in functie de profilul
pietei si al legislatiei in vigoare;

C3. Utilizarea informatiei in elaborarea de studii de piata in domeniul serviciilor hoteliere. turism si
agrement;

C4. Gestionarea necesarului de resurse umane, materiale si financiare in raport cu cerintele volumului si
eficientei entitatii turistice si de servicii;

C5. Cercetarea problemelor de organizare a activitdtilor in domeniul serviciilor hoteliere. turism s
agrement la nivel regional, national si international.

C6. Elaborarea, realizarea si evaluarea proiectelor in turism si servicii;

C7 Construirea si aplicarea mecanismelor de asigurare a calitatii in turism si servicii

3. Obiectivele programului de studiu inclusiv corespunderea acestora misiunii universitatii.

Scopul programului Servicii hoteliere, Turism si Agrement este formarea competentelor generale
(generice) si specifice (profesionale) necesare pentru activitate profesionala de prestare, organizare si
administrare a serviciilor in industriile turismului si a serviciilor hoteliere, elaborarea, promovarea si
realizarea produselor turistic si hotelier care sd corespunda cerintelor consumatorului si standardelor
calitatii. Absolventii programului sunt pregatiti pentru activitatea antreprenoriala in industria turismului si
cea a serviciilor hoteliere.

Obiectivele programului de studiu Servicii hoteliere, Turism si Agrement sunt:

- evaluarea problemelor contemporane referitoare la oferirea posibilitatii dezvoltarii personale,
intelectuale si profesionale a studentilor,

- intelegerea elementelor specifice industriei hoteliere si a celel turistice,

- identificarea tendintelor, caracteristicilor si tehnicilor de management si marketing in domeniile
considerate,

- aplicarea TIC in procesul de activitate,

- utilizarea metodelor si tehnicilor de analiza a pietei serviciilor hoteliere,

- oferirea cunostintelor tehnice si mijloacelor necesare dezvoltarii si elaborarii proiectelor turistice
in scopul maximizarii performantei activitatii turistice,

- analiza, evaluarea si oferirea de solutii pentru probleme complexe in domeniu.

Aceste obiective corespund  misiunii Universitatii de Stat din Moldova si sunt corelate cu
documentele strategice institutionale: Planul Strategic, Strategia de cercetare si inovare, Plan strategic
institutional de internationalizare.

4. Racordarea programului de studiu si a continuturilor din planul de invitimént la
tendintele internationale din domeniu. la elaborarea programului de studiu s-au luat in considerarea
bunele practici europene cu referire la continuturile ofertei educationale si s-au valorificat in cadrul

| pl



programului prin includerea unor unitati de continut in vederea asigurarii compatibilitatii programelor si a
mobilitatilor academice reciproce. De asemenea, continuturile planului de studii sunt racordate la
Tendintele Turistice Internationale din statele membre UE -28, prezentate in raportul Organizatiei
Mondiale a Turismului si Agentia Organizatiei Natiunilor Unite. Principalele tendinte turistice
internationale releva promovarea unui turism responsabil, durabil si universal accesibil.

5. Evaluarea asteptarilor sectorului economic si social. Procesul de consultare la ciclul I are loc
in cadrul perfectionarii programului de studii, in cadrul organizarii practicii de productie si de licentd
(forma acordurilor corespunzatoare), in timpul sustinerii examenului de licenta (forma participativa).

6. Consultarea partenerilor in procesul de elaborare a programului de studii. In vederea
realizarii unor studii calitative si relevante in mediul real au fost realizate o serie de activitati prin
rezultatul carora sunt reflectate necesitatile si tendintele de pe piata muncii in domeniul Serviciilor
Hoteliere si Turism La nivel facultate, in cadrul Comisiei de Asigurare a Calitatii este inclus cdte un
reprezentant al pietei muncii pentru fiecare domeniu de formare profesionala. [n cadrul sedintelor de lucru
al Comisiei sunt discutate continuturile planului de invatamant, tipurile de sarcini pentru lucrul individual,
metodele de petrecere a lectiilor practice cat si corelarea unitatilor de continut pentru disciplinele predate
si alte subiecte. Au fost analizate fisele de post a urmatorilor potentiali angajatori SRL Gold Travel, SRL
Sakura Tur, SRL Pro Ilicris, SRL Prosper Trans, SRL. Androstrans, SRI. Maxpasa, hotelul Jolly Alone.
ANTRIM, Zentrum Apartments Hotel, Radisson Blu Leogrand Hotel, in vederea determinarii calificarii
necesare a unui specialist din domeniul industriei turismului si identificarii necesarului de cunostinte.
abilitati si competente ce vor f1 asigurate prin realizarea planului de studiu.

7. Relevanta programului de studii pentru piata fortei de munca este determinata de obiectivele
stabilite in Proiectul Strategiei Nationale de Dezvoltare a Turismului 2030. in care sunt specificate
necesitatea pregatirii cadrelor pentru industria turismului a Republicii Moldova. Gradul de noutate al
programului dat consta in reliefarea necesitatilor economiei reale din sectorul hotelier si turism. care au
fost evidentiate in urma anchetarii si intervievarii profesionistilor din domeniu, care au stipulat necesarul
de competente generice si specifice pe care trebuie sd le detina un angajat la absolvirea programului de
licenta.

8. Posibilititile de angajare a absolventilor. Absolventii programului Servicii hoteliere. Turism si
Agrement sunt pregdtiti pentru organizarea, planificarea si conducerea activitatii atat la nivelul
intreprinderilor din industriile hoteliera si a turismului cat si la nivel national: specialisti capabili sd
elaboreze politici si strategii de dezvoltare economica durabila a turismului, proiecte de amenajare
turistica teritoriala, documente normative din domeniul serviciilor turistice/hoteliere si de agrement.
Programul de studiu Servicii hoteliere, Turism si Agrement are si menirea de a pregati specialisti pentru
activitatile de administrare a companiilor tour-operatoare, a agentiilor de turism, a entitatilor hoteliere:

422101 Agent/agenta de asistenta turistica

422102 Agent/agenta de transport (intern, international)

422103 Agent/agenta de turism

422104 Agent/agenta de turism (tour-operator)

422105 Agent/agenta de vanzare bilete de transport

422106 Colector/colectoare de informatii turistice

422107 Functionar/functionara agentie de turism

422108 Functionar/functionara agentie de turism (tour-operator)

422109 Organizator/organizatoare activitate de turism

422401 Lucrator/lucratoare concierge

422402 Receptioner/receptionera structura de receptie turistica

422403 Responsabil/responsabila cazare

511302 Conducator/conducatQare de grup turistic

511303 Ghid national/ghida nationala de turism (tour-operator)

511304 Ghid specializat/ghida specializata

511305 Ghid/ghida turism ecologic

S11306 Ghid/ghida turism extern

511307 Ghid/ghida turism intern



511308 Insotitor/insotitoare grup turistic
Acestia vor fi responsabili pentru buna desfasurare a tuturor activitatilor: organizarea procesului de
elaborare a produselor turistice/hoteliere, vanzarea si distributia produselor turistice/hoteliere, elaborarea
itinerariilor in turismul intern si international, conducerea departamentelor functionale in hoteluri
(vanzari, front-office, personal s.a.) etc. Totodatd, absolventii domeniul de formare Servicii hoteliere.
Turism si Agrement sunt potentialii antreprenori, care vor crea locuri de munca si noi perspective pentru
dezvoltarea turismului si a retelelor hoteliere.
9. Accesul la studii a titularilor de diplome obtinute dupa finalizarea respectivului program de
studii.
Absolventii programului de studii, care au obtinut titlul — Licentiat in Servicii Publice au
urmatoarele oportunitati de continuare a studiilor:
e Programe de master — nivelul 7 ISCED in domeniul Servicii Publice;
e Programe de master — nivelul 7 ISCED in alte domenii cu acumularea minimului curricular:
e Programe de formare continua pe tot parcursul vietii.

EXPLANATORY NOTE

1. Description of the study program: Specialty’s profile of the Study Program - 1013.1
Hospitality, Tourism and Recreation Services comply with the fundamental domain of science, culture
and technology - 10 Services; with the general domain of study - 101 Public Services: professional
formative domain - 1013 Hotel, Tourism and Recreation Services. The program is developed in
consideration with the Classification of professional formative domains and specialization in Higher
Education, approved by the Government Decision No. 482 from 28 June 2017 and the Framework Plan

for bachelor studies (cycle 1), master studies (cycle I1) and integrated studies approved by the Order of

MECCM Nb. 120 from 10.02.2020
Studies duration - 3 years of full-time education
Study credits - 180 credits ECTS, 1 credit ECTS - 30 hours
Organization form- Full-time education

2. The knowledge, skills and competencies provided by the study program This program aims
to develop professional skills in the field of Personal Services. The study plan is focused on general.
socio-human, fundamental and specialized disciplines, developing general and specific professional skills.

The general competences developed in the program are:

1. Knowledge of the basic concepts, theories and methods of public services in relation to typical
theoretical and practical problems;

2. The use of tourism industry research methods, tools and techniques in context of the projects.
reports, communications and other professional approaches development;
3. Decision-making in the field of the tourism industry, using industry-specific rules, regulations and

standards;
4. The efficient organization of the service provision under the autonomy and team conditions:
S. Designing a rational and efficient behaviour of the provider/entrepreneur/client appropriate to the
situations, typical of sustainable economy;
6. Assessment of compliance with ethical and deontological norms in tourism and services
In the correlation with the National Qualifications Framework, but also during the dxscuwons in
the working session of the Quality Assurance Commission, communication with the labour market
representatives, graduates, academic staff and students, there were established the following specific
competencies:
C1. Knowledge of concepts, theories, methods and marketing tools, hotel management, tourism and
recreation services with reference to tourism industry trends;
(C2. Managing activities in the field of tourism, hotels and recreation services according to the market
profile and the existing legislation;
(3. Using the information in the market studies development in hotel. tourism and recreation services
domain;



C4. Managing the human, material and financial resources with regard to the required demands. in
terms of volume and efficiency of the tourist and service entity:

C5. Issues research of organizing activities in the field of hotel, tourism and leisure services at
regional; national and international level;

C6. Elaboration, development and evaluation of tourism and services projects;

(7. Establishment and application of quality assurance mechanisms.

3. The objectives of the study program, including their consistency with the university's
mission.

The aim of the Hotel, Tourism and Recreation program refers to general (generic) and specific
(professional) skills formation that are required by the professional activity of providing, organizing and
managing services in tourism and hotel services industries, developing, promoting and realizing tourist
and hotel products that match the requirements of the consumer and the quality standards. Program
graduates are prepared for entrepreneurial activity in the tourism and hotel industry.

The objectives of the Hotel, Tourism and Recreation program are:

e the evaluation of contemporary problems regarding the possibility of students personal.

intellectual and professional development,

¢ understanding of the hotel and tourism industry specific elements.

e trends identification, characteristics and techniques feature of management and marketing in the

considered fields,

e the implementation of ICT in the process of activity,

e analysis methods and techniques utilization of the hotel services market.

e provision of technical knowledge and means necessary for the tourism projects development and

elaboration, in order to maximize the performance of tourism activity,

e analysis, evaluation and solutions offering for the complex problems in the study domain.

These objectives correspond to the mission of the Moldova State University. and are related to the
following institutional strategic documents: The Strategic Plan; The Research and Innovation Strategy:
The Institutional Strategic Plan for Internationalization.

4. Connection of the study program and educational content to international trends in the
activity domain. During the study program preparation, there were taken into consideration the best
European practices with reference to the contents of the educational offer, and were utilised in the
program by including some content units to ensure compatibility of programs and reciprocal academic
mobility. The contents of the study plan are also linked to the international tourist trends of EU-28
Member States, submitted in the report of the World Tourism Organization and the United Nations
Agency. The main international tourist trends shall mean the responsible. sustainable and universally
accessible tourism promotion.

5. Evaluation of the economic and social sector's expectations. The consultation process at Cycle
I take place within the framework of the study program improvement within the organization of the
production and licensing practice (the form of the corresponding agreements), during the bachelor's
examination (the participatory form).

6. Partner’s consultation during the study program preparation. In order to achieve qualitative
and relevant studies in the real environment, a series of activities were carried out, that reflect the needs
and trends in the Hospitality and Tourism Services labour market. At the Faculty level. a representative of
the labour market for each field of professional formation is included in the Quality Assurance
Commission. During the Commission working meetings there are discussed the contents ofthe education
plans, the types of tasks for individual work, the methods of spending practical lessons and the correlation
of content units for the taught subjects etc.

The job descriptions of the folowing potential employers: LLC Gold Travel, LLC Sakura Tur. LLC
Pro Ilicris, LLC Prosper Trans, LL.C Androstrans, LLC Maxpasa. Jolly Alone Hotel. ANTRIM. Zentrum
Apartments Hotel, Radisson Blue Leogrand Hotel were analyzed, in order to determine the necessary
qualification of a specialist in the tourism industry and to identify the need for knowledge. skills and
competences to be ensured through the implementation of the study plan.

7. The relevance of the study program for the labour market is distinguished from the
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objectives that are set in the Tourism Development Strategy "Tourism 2020", approved by the
Government Decision no. 338 from 19 May 2014, Project of the National Strategy for Tourism
Development 2030 where are specified the necessity of employee qualification for the Republic of
Moldova tourism domain. The level of novelty of the program consists in highlighting the needs of real
economy in the hotel and tourism sector, which were pointed out after an investigation and professionals
interviewing, where were stipulated the need for generic and specific skills that an employee must have at
the bachelor program graduation.

8. Job opportunities for graduates. Graduates of the Hospitality. Tourism and Recreation
Program are prepared for organizing, planning and managing activities in the hotel and tourism industries.
as well as working in national level organizations as: specialists with competences in touristic policies
and strategies development, territorial tourism projects development, normative documents development
in the field of tourism / hotel and leisure services. The study program Hospitality, Tourism and
Recreation has also the goal to prepare specialists for administrative activities of travel companies, travel
agencies, and hotel entities:

422101 Travel agent

422102 Transport agent (domestic, international)

422103 Travel agent

422104 Tour operator

422105 Transport ticket sales agent

422106 Tourist information collector / collectors

422107 Travel agency ofticial

422108 Tour operator (tour operator)

422109 Organizer / organizer of tourism activity

422401 Concierge worker

422402 Receptionist tourist reception structure

422403 Accommodation manager

511302 Tourist group leader

511303 National guide / tour guide (tour operator)

511304 Specialized Guide / Specialized Guide

511305 Ecological tourism guide / guide

511306 External tourism guides

511307 Domestic tourism guide / guide

511308 Tourist group attendant

They could be responsible for the effective administration of following activities as: tourism/hotel
products development process, selling and distributing process of tourism/hotel products, establishing
routes in domestic and international tourism, leading functional departments in hotels (sales, front-office.
personal etc.), etc. At the same time, the graduates of the Hotel, Tourism and Recreation formative
domain are potential entrepreneurs, who can create jobs and new prospects for the tourism and hotel
networks development.

9. Access to studies by holders of diplomas obtained after completion of the study program.

The graduates of the study program who obtained the title— Graduated in Public Services have the
following opportunities to continue their studies:

e Master Programs - level 7 ISCED in Public Services domain,
e Master programs - level 7 ISCED in other areas with additional credit accumulation.
e Lifelong continuous training programs.
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