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CALENDARUL UNIVERSITAR
ACADEMIC CALENDAR

Anul,de
studii

Activitdli didactice
Didactic activities

Sesiuni de examene
Examinations

Stagii de practictr
Internships

Vacanfe
vacatioks

c year Sem. I
Semester l

Sem. II
Semester lI

Sem. I
Sem€ster l

Sem. II
Semester II Iarntr

llinter
Primtrvaril

,lnrinq
Vartr

Summer

Anul I Septembrie

decembrie
September -

december

Februarie - mai
February-may

Decembrie -
ianuarie

Decemher -
january

Mai - iunie
May-june

Sem. Il lanuarie
January

Aprilie
April

Iulie - august
July-augusl

Anul II Septembrie-
decembrie
September-
december

Februaric - mai
February - may

Decembrie -
ianuarie

December -
ianuarv

Mai - iunie
May-june

Ianuarie
January

Mai
May

Iul ie-august
July-August

Anul III Septembrie-
decembrie

September-
December

Februarie - mai
February - May

Noiembrie
November

Februarie
Fe bructry

Senr. V Ei VI
Sem. V& Vl

Ianuarie
January

Aprilie
April

Total
strpttrmi

ni
Total nr. a

y,eeks

40 saptarran
40 y,eeks

32 s[ptlmdni
32 weeks

6 sdptdmAni
6 weeks

6 sdptdmdni
6 teeks

I 3 sdptlm6ni
I 3 weeks

9 sdptdmdni
9 weeks

3 sdptdmdni
3 weeks

l6 saptamani
l6 u,eeks

PLANUL DE
STUDY,

iNvAlAruANT pE ANr DE sruDrr
PLAN ON YEARS OF STUDIES

Cod
Code

Denumirea unit[{ii de curs
Name of the Course

Total ore
Number of hours

Numtrrulde ore pe tipuri
de activitS{i

No. of hours per type of
activity

Forma
de

evalua
re

Assessm

ent

Nr.
credit

e

Nr. of
credits

Total
Total

Contact
direct

Contact
Hours

Studiu
individua
lndividual

Study u,q
\J

6S

ol -$u) v)

os
LP

t*
l. ) 3. 4. 5. 6. 1 8. 9. 10.

ANUL II ]'I YEAR

weel<s)

F.O.0l
Gflndire qi scriere creativtr in multimedia
Creotive thinking and writing in multimedio 120 60 60 30 30

examen
exam

4

F.O.02 Managementul experienlei
Experience management 180 60 t20 60

examen
exam

6

s.A.03

s.A.04

Logouri $i identitate vizualtr
Logos and visual identity
Copywriting
Cop)a'riting

t50 60 90 J() 30
examen

exom 5

F.O.05
Bazele designului
Design fundamenta ls t20 60 60

30
30

examen
exam

4

F.O,06
Bazele sunetului
Sound fundamentols

180 90 90
J() 60

examen
exom

6

G.O.07

Limba strlintr pentru comunicare
(e ngleztr/fra nceztr)
Fore ign I o n gua ge lor commun ica I iotr
(enplish/french)

150 60 90
60

examen
exam 5

G.O.08
Educa[ia fizictr
Physical education l5 l5 I5

evaluare
evaluatio

n
TOTAL SEM. I
Total l"' semester

915 405 5t0 120 90 195 6 ex,
I ev.

30



Cod
Code

Denumirea unittr{ii de curs
Name of the Course

Total ore
Number of hours

Numlrul de ore pe tipuri
de activittr(i

No. of hours per type of
activity

Forma
de

evalua
re

Assessm

enl

Nr.
credit

e

Nr. of
credits

Total
Total

Contact
direct

Contact
Hours

Studiu
individua
lndividual

Study

q)

L{

UE
C!B

o -q)av)

L\o\'
LP

;*

l, 1 3. 4. 5. 6. 1 8. 9. 10.

Limba romflntr de comunicare pentru
aloli ngvi
Roman ian for communical ion

Tehnici de sound design

Tehnici de inregistrare Ei editare video
Video recording and editing Techniques

Genuri qi formate video (ODD)
V ideo genres and Jormats

Crearea conlinutului virtual: preproductie
Virtual content creation: pre-producl ion
llazcle produc[iei virtuale
Bas ics of v i rtua I product i on

Ilazelc jocurilor vidco
Basics oJvideo games
Psihologia jocurilor video

Istoria culturii gi civilizafiei europene
History of European culture and civilization

Educafia fizictr
Physical education

Practica de inifiere in specialitate

Limba romAntr de comunicare pentru
alolingvi
Romanian Jor communication for speakers o/

Fotografia qi teoria culorilor
Photography and color lheory

Metodologia proiectului de cercetare/creafie

Etica qi integritatea profcsionaltr in online

Crearca confinutului virtual: post-produc[ie
l/irtual conlenl creation: post-production
Proiecte culturale virtuale: proccsul de post-
produc[ie
Virtual cultural projects: the post-production

i\,lodclarea qi animafia 3D
3D modeling and animation
Texturarea gi ilunrinarea 3D

G.O.09

F.O. r0

F.O. l I

F.O. r2

s.A. l3

s.A. l4

S,A. I5

s.A.l6

s,o. l7

G.O.l8

sP.o. l9

TOTAL SEM. II/ Toral semesler

ANULII Total l"t
G.O. 20

F.O.2l

F.O.22

G.O.23

S,A,24

s.A.25

s.A.26

s.A.27

Semestrul lll 2nd Semesler dmdni/13 weeks,

ANUL II/ SECOND YEAR
Semestrul lll/3''d Semester (15 dmdni/ I 5 weeks,



Cod
Code

Denumirea unittrfii de curs
Name of teh Course

Total ore
Number ofhours

Numirul de ore pe tipuri
de activittr{i

No. of hours per type of
activity

Forma
de

evalua
re

Assessm

enl

Nr.
credit

e

Nr. of
credits

Total
Total

Contact
direct

Contacl
Hours

Studiu
individual
lndividual

Study

??
U.Y

c(B

o-\)
av) cnliJi

t. .,
3. 4. 5. 6. 1 8. 9. 10.

Republica Moldova: istorie, politictr, societate
Republic of Moldova: history, politics, society
Cultura comunictrrii interpersonale 9i

organizafionale
The culture o/ interpersonal and organizational
communicalion
Antreprenoriat inovativ
I n nova I ive e n tre p re neu rsh ip
Integrare europeanl
European inlegrdtion
Etica Ei estetica
Elhics and aeslhelics

Podcasting
Podcasling
Vlogging

tJl l)esign
Ul Design
UX Design

Discurs public - tehnici de pitching
Public speaking- pilch techniques
Dic{ie Ei oratorie

Proiectarea qi dezvoltarea jocurilor video

Generarca dc conlinut cu lA
Contenl g,eneralion v,ilh Al
lA in producfia de jocuri video

Branding corporativ
Corporole branding
Branding de produs

Teorii Ei tehnici ale publicitlfii
Theories and lechniques of advertising

Mobile journalism (MO.lO)
Mobile jou rna I i s m (MOJO)
Drepturile de autor

Promovarea produc(ie media - SMM
Promotion of media production - SMM
N,larketing digital in multimedia

u.A.28

U,A.29
U,A.3O

u.A.3l

u.A.32

s.o.33

TOTAL SEM. III/ Totalnumber 3, semesler

s.A.34

S,A.35

s.A.36

s.A.37

S.A,38

s.A.39

s.o.40

s.A.4l

s.A.42

s.A.43

s.A.44

M. lY lTotal 4'h semester

TOTAL ANUL lll total number

F.O.45

s.A.46

s.A.47

s.A.48

s.A.49

Semestrul lY I 4'h Semester ani/ 10

ANUL IIil 3'd YEAR OF STUDY

Semestrul Yl 5'h Semester (10 ini/ I 0 weel<s.



Cod
Code

Denumirea unittr{ii de curs
Name of teh Course

Total ore
Number ofhours

Numtrrul de ore pe tipuri
de activittr(i

No. of hours per type of
activiN

Forma
de

evalua
re

Assessm

enl

Nr.
credit

e

Nr. of
credits

Total
Total

Contact
direct

Contact
Hours

Studiu
individual
lndividual

Study

\)06 cgB

o)-$(n v)

L\o\'
LP

t*
l. ,,

3. 4. 5. 6. 1 8. 9. 10.

s.A.50
s.A.5l

Conceperea qi producerea revistei electronice
Designing and producing the digitol magazine
Conceperea qi lansarea unei platforme media
Designing and launchinq a media plat{orm

120 52 68 52
examen
exam 4

s.A.52

s.A.53

Texte multimedia
Multimediq lexts
Narativul in multimedia
NarrItive in multimedia

150 78 72 39 39
examen
exam 5

S.A,54
S,A.55

Producfie publicitartr: campanii digitale
Advertising production: digilal campaigns
Campanii publicitare integrate
I n te sra te d adve r I i s i ns ca nt Da i pn s

150 78 72 39 39
examen
exam

5

sP.o.56 Practica de specialitate
Speciali6, inlernship t20 84 36

examen
exom

4

I'OTAl, SEN,I. V/Tolal 5th semester 900 448 4s2 ts6 ts6 52 7 ex. 30

Semestrul Yl I 6th Sentester it9
sP.o.57 Practica de produc{ie

Production inlernship 450 315 135
examen
exam

l5
sP.o.58 Practica de cercctare

Reseorch internship 180 180
evaluare
evaluali
on

6

'l'eza de licenltr
Bachelor thesis 270 270 examen

exam
I

TOTAL SEM. VI/ Toral dh Semester 900 3t5 s85 2 ex,
I ev.

30

TOTAL ANUL lll/ Total 3"t year of study I 800 763 I 037 156 t56 52 9 ex.
I ev.

60

o t ALt't'otally 5428 2425 )'r1< 644 rJ5 805 35 ex.
3 ev-

180

*No,d:oreledecontactdirectpentrustagliielaentitate-
*Natdl Competenlele transversale, precum utilizarea tehnologiilor informafionale (TlC) in cadrul programului de studii Jumalism qi procese mediatice, sunt
obtinute in cadrul urmatoarelor unitAti de curs de specialitate. Bazele designului, Tehnici de tnregisftare si editare video, precum { Cenuri'Si /ormate video.

PoNDEREA UNITATILoR DE cuRS iN plenul oo iNvATAMANT pENTRU sruDu supERroARE DE
LICBNTA

RATIO OF COURSE UNITS IN THE CURRICULIJM FOR BACHELOR DEGREE STIJDIES

Func(ia in formarea
profesionaltr

Function in vocational trainins

Nr. total de ore
Total nr. ofhours

Nr. ECTS
Nr. of ECTS

Ponderea, 7o

Ratio, %

UnitI(i de curs fundamentale
(F)

Fundamenlal course units (F)

1440 48 )1

UnitI(i de curs de creare a

abilith(ilor qi com peten{elor
generale (G)

Course units for creating general
skills and competencies (G)

300 l0 6

UnitI(i de curs de orientare
socio-umanisticl (U)

Course units of socio-huntanistic
orientation (U)

150 5 3

UnitS{i de curs de specialitate
(s)

Specialty course units (S)

2430 8l 45

Staeii Dractice (SP) 8r0 27 I5



Internships
Teza de licen(tr
Bachelor thesis

270 9 5

TOTAL
7'otallv

5400 180 t00

STAGIILE DE PRACTICA
INTERNSHIPS

Nr. d/o
Tipul stagiului de practicd
lnternships type An de studi

Year ofstud.

Semestrr
Semester

DuratI
Term Perioada desflqurlri

Period

Num5r ECT
Nr. of credits
ECTSStrpttrmAn

Ileel<s
Ore
Hour

I Practica de ini{iere in specialitate
Spec i al ity init i at ion interns hio I 2 I 60

Iunie
June )

2 Practica de specialitate
Speciality internship III 5 2 120

Decembrie
December 4

J Practica de produc(ie
Production internship III 6 7 450

Februarie-Martie
February -March l5

4 Practica de cercetare
Reseqrch Internship III 6 3 180

Aprilie-Mai
April-may 6

Total
Totally r3 8t0 11

FORMA DE EVALUARE FINALA N STUOITT,OR
FINAL EVALUATION

UNITATILE DE CURS/MODULELE LA LIBBRA ALEGERE
ELECTIVES

Nr. d/o
Forma de evaluare finaltr a studiilor

Forn offrnal evaluqtion of the studieis

Termene
de

orga niza re
Term

Nr. ECTS
Number of

Credits
ECTS

I Teza de licenfl
Bachelor thesis

lunie
June 9

CodlCode

Denumire a unittrlil de curs
Name oJthe course

Total ore
Nuntber oJ hours

Numtrr de ore pe tipuri de
activi ttr ti
No. o/ hours per type of
aclivity

Forma der

evaluare I

Assessment 
I

I

Nr.
ECTS
Credits
ECTSTotal ore

Total nr. oJ
hours

Contact
direct
Direct hours

Studi u

individ ual

lndividual
study

C S L

ANUL l//sr YEAR OF STITDY
Semestrul V I sl Seme.ster

L.A.0l Limbajul cinematografi c
Cinemalic lanpuase 60 l5 45

l5 examen
exom

,,

L.4.02 Scena ristica
Screenwritins t50 75 75

30 45 examen
exam

5

Semestrul V2nd Semester

L.A.03

Evolu[ia gi interferen[a
gen u ri lor
Evolution and interlerence of
genres

r50 75 75 30 45
examen
exam

5

L.A.04 Semiotica publicit{tii
Se m io I i cs of adve rt i sin s 150 45 r05 t5 30

examen
exam

5

L.A.05 Art jurnalism
Arl journalisnr r50 45 r05 t5 30

examen
exam

5

Tota,VTotally 660 255 40s l0s 150 0 5 ,,

MINIMUM.UL CURRICULAR iN NOUBNIUL DE FORMARE PROFESIONALA
C U RRICU LA R P REREOU IS ITE



MINIMUM-UL CURRICULAR iN NOiUNNIUL DE FORMARE PROFESION,IT,A
C UKNCULA R P REREQI.]I SITE

Cod
Code

Denumirea unittrfii de curs
Course title

Total ore
Number ofhours

Numtrrul de ore pe
tipuri de activittrfi
Number of hours per
We of activities

Forma
de
evaluare
Assessme
nt

Nr.
credit
e

Nr. of
credit
s
ECTS

Total
Total

Cont
act
direc
t
Cont
act
hour
.t

Studiu
individ
ual
Individ
ual
Study

Curs
Cour
SE

Semin
ar
Semina
r

Lab
orat
or
Labo
rator
v
lI/ork

M.O.01 Fotografia gi teoria culorilor
Photography and color theory 120 60 60 30 30

0xamen
exam

4

M.O.02 Managementul experienfei
Experience management 180 60 t20 60

examen
exam

6

M.O.02

Gfrndire gi scriere creativtr in multimedia
Creatiye thinking and writing in multimedia t20 60 60 30 30

examen
exam 4

M.O.03
Tehnici de sound design
Sound design te chnique s 150 65 85 26 39

examen
exam

5

M.O.04
Bazele sunetului
Soundfundamentals 180 90 90 30 60

examen
exam

6

M.O.0s Tehnici de inregistrare gi editare video
Video recording and editing Techniques 1s0 65 85 26 39

examen
exam

5

TotaVTotal number oJ Hours 900 400 500 142 198 60 6 30

1.

NOTA EXPLICATIVA
pentru programul de studii de la specialitatea

Produclie multimedia

Prezentatea succintd 
- 

a prolilulai speciatitdtii, precum qi a domeniului de formare profesionald qi
domeniului general de studii. calificarea de Licenliat in Arte Audiovizuale gi Media, nivel t cNC, este
acordata absolvenfilor programului de stldii Produclie multimedia. Aceastd calificare atest[ dobandirea
competenfelor teoretice qi practice necesare desfbqurdrii activitatii in domeniul industriilor creative, prin
conceperea, dezvoltarea qi realizarea unei game variate de produse multimedia.
Absolvenlii sunt pregetitri sa rdspundb cerinlelor dinamice ale piefei muncii, integrand cuno$tinte
interdisciplinare $i abilitefl tehnice in contexte profesionale diverse. Specializarea este inclusd in domeniul de
formare profesionale \nl - Tehnici audiovizuile qi productrie media, parte a domeniului general de studii 021
- At.' Prin acest program sunt formati specialiEti capabili si activeze in multiple ramuri ale industriilor
creative, precum media, cinematografia, publicitatea, artile vizuale, radioul, marketingul digital etc., in calitate
de dezvoltatori multimedia, specialiqti in publicitate, consultanli digitali, creatori d-e con-1inut, specialiEti in
social media, copywriteri, dezvoltatori de jocuri online, producitori rnedia g.a. Aceqtia treluie sa fie
profesioniqti cu inaltd calificare, instruili in acord cu standardile internalionale de calitate, astfel incAt nivelullor de competenfe s[ le permitl o integlare 

-competitivl 
pe piafa munc ii, atdt la nivel nafional, c6t qi

internafional. Misiunea programului constb in oferirea unei piegetiri'aprofundate, cu un inalt nivel gtiinlific qi
valenle aplicative, axlte pe activitelile conceptuale ale pr6ducliei multimedia contemporane, at6t din
perspectivd teoreticd, cdt qi practic[.
obiectivele programului de studii, inclusiv corespunderea acestora misiunii universitdlii, rocordarea
programalui de studii qi a con(inuturilor din Planul de invdldmdnt la tendin(ele internalionaie din domeniu
Printre principalele obiective ale programului de studii se num[ri urmatoarele: a insuqi competente pentru a
fine un discurs public, a promova idei creative, a elabora diverse produse multimedia, a crea diverse seruicii,
strategii, campanii care interefereaza ar domeniul. Acest fapt rezidd, in caracterul multidimensional al
programului de studii, care ofera posibilitali de formare, in acelagi timp, a culturii generale gi a celei
profesionalel a compe]enfelor de creafie in.multimedia gi a celor de ciealie gtiirlin.a, aspJct corelat/ajustat la
prevederile Cadrului European al Calific5rilor. Domeniul multimedia gi al indusiriilor creative repreziirte unul
dintre cele mai atractive qi dinamice sfere de formare profesionalS pentru tdndra generalie. Acesta vizeazd,

2.



3.

4.

t.

6.

pregAtirea specialiqtilor capabili s[ activeze intr-un spectru larg de medii - de la producfii audiovizuale pentru
televiziune gi radio, la confinut digital pentru platforme online, social media gi proiecte multimedia interactive.
Profesionigtii formali in acest domeniu trebuie sI ating[ un inalt nivel de calificare, in conformitate cu
standardele internafionale, pentru a putea concura pe piala muncii, at6t nafionald, cdt qi internafionald. Procesul
de instruire se bazeazd pe interconectarea a patru piloni esenfiali de formare profesionald: discipline
fundamentale, discipline generale, discipline de specialitate gi discipline de orientare socio-umanisticd. Primele
doud componente sunt obligatorii, asigurdnd bazele teoretice qi culturale ale form[rii, in timp ce disciplinele de
specialitate qi cele socio-umanistice, in mare parte opfionale, ofer[ studenfilor flexibilitatea de a-gi personaliza
traseul educalional in funcfie de propriile interese profesionale. Acest cadru permite conturarea unor itinerarii
de formare individualizate, adaptate la cerinlele actuale ale piefei muncii din industriile creative.
Evaluarea oqteptdrilor sectorului economic qi social (studierea cerinlelor Cadrului Na(ional al
Calijicdriloy'. Procesul de evaluare ;i actualizare a programelor de studii din cadrul FJ$C este realizat in
str6nsd colaborare cu angajatori Ei reprezentanti ai piefei muncii, precum gi cu institufii publice gi private.
Aceqti parteneri subliniazS constant importanla formlrii unor specialigti bine pregdtifi, capabili si conceap[ qi
sd elaboreze produse, strategii, campanii Ei servicii adaptate cerinlelor din domeniul industriilor creative.
Consultarea partenerilor in procesul de elaborare a programulai de studii, Sugestiile privind conceperea,
prezentarea gi evaluarea programului de studii - Produclie multimedia au fost formulate de reprezentanfii
sectorului privat, profesorii qi studenfii FJ$C, care qi-au exprimat opiniile in cadrul sondajelor de opinie
realizate anual in institulie (USM) qi la facultate (FJ$C). De asemenea, au fost consultali angajatori qi

reprezentanli ai pielei muncii, precum gi ai organizaliilor non-guvernamentale de profil, care au subliniat
necesitatea formdrii unor specialigti bine preg6ti{i pentru conceperea qi realizarea diverselor tipuri de con}inut
multimedia. Configurarea programului de studii Produclie multimedia a beneficiat qi de contribufia experlilor
internalionali in domeniul multimedia (produclie video, design, regie etc.), care, in cadrul meselor rotunde,
disculiilor publice, seminarelor organizate in colaborare cu cadrele didactice ale FJ$C, au evidenfiat necesitatea
reevalu6rii qi modernizdrii programelor de studii. Acegtia au recomandat introducerea unor cursuri noi, adaptate
cerinlelor mediului profesional, excluderea disciplinelor devenite neactuale, precum qi reconfigurarea structurii
unor cursuri, prin transferarea acestora in alte semestre, in functie de nevoile studenlilor identificate in timpul
stagiilor de practici.
Relevan(a programului de studii pentru piala for{ei de muncd. Programul de studii Produclie multimedia
conkibuie la formarea complexi a specialigtilor din domeniu, oferindu-le cunoqtinfele, abilitilile qi
instrumentele necesare pentru realizarea diverselor tipuri de continut multimedia, precum scurtmetraje,
campanii publicitare, jocuri video, podcasturi etc. Eficienla form[rii profesionale poate fi evaluati de citre
piata muncii prin rezultatele obfinute in cadrul stagiilor de practic[. Criteriile de evaluare sunt formulate in
baza elementelor esenliale de structur[ a Standardului de calificare: competen{e, rezultate ale inv6}drii,
descriptori de performanf[ qi criterii de atribuire a calific[rii.
Posibilitdlile de angajare a absolvenlilor, corelate cu CORM qi ESCO. Calificativul de Licenyiat in Arte
Audiovizuale ;i Media ofer[ absolventului posibilitatea de a se angaja in diverse tipuri de institulii publice sau
private, hub-uri de creafie, studiouri de producfie ;i alte structuri din domeniul industriilor creative, Cererea
pentru aceastl specializare pe pia(a muncii este sustinutl de abordarea integratd a programului de studii
Produclie multimedia, care imbind obiective educalionale generale - promovdnd profilul specialistului in
industrii creative - cu obiective specifice unor ramuri specializate de formare profesional[, precum designul,
producfia audio-video, productie cinematografic[ gi de programe de televiziune, inregistrdri audio sau

dewoltarea de jocuri video.

Absolven(ii pot activa fu cilmpul muncii in calitate de:
- Creator/creatoare artd, digitald;
- Designer mass-media digitald;
- Grafician/graficianS calculator;
- Modelator/modelatoare 3D;
- ProiectanVproiectantd jocuri digitale;
- Modelator 3D;
- Artist desene animate.

7, Accesul la studii a titularilor de diplome oblinute dupd Jinalizarea respectivului program de studii,
Competenlele obfinute le oferd absolvenlilor programului de studii Produclie multimedia posibilitatea de a-Ei

continua studiile la ciclul II - master.

8. Competen(ele generale Ei profesionale asigurate de programul de studii (preluat din Standardul de

cafficare).
Competenlele generale :
- Elaborarea qi gestionarea proiectelor;



- Operarea digitald specializat[ qi adaptarea continua;
- Utilizarea tehnologiilor emergente;
- Comunicarea vizuald, auditiv[ qi prezentare.

C omp etenle p rofes io n ale :
- Identificarea aqtept[rilor clien(ilor;
- Analizatendin1elor in domeniul productiilor multimedia: design, tehnologii, scenarii, echipamente;
- Elaborarea scenariilor produc{iilor multimedia;
- Identificarea qi estimarea resurselor;
- Elaborarea (producerea) conJinuturilor media interactive;
- Operarea cu echipamentele implicate in producfia multimedia;
- Editarea video gi post-productie: animare, sonorizare, efecte speciale, montaj, produclii cu transmisii in timp
real, producfii penhu evenimente;
- Analizaperformanlei confinutului multimedia qi a satisfac]iei publicului qi clienfilor.

9. Lista rezultatelor tnvdtdrii

Competenfe generale gi profesionale Rezultate ale invtrflrii conform nivelului CNL
Absolventul candidatul la atribuirea calificdrii poate:

CG 1. Elaborarea gi gestionarea proiectelor Ri 5. elabora conceptual proiecte considerdnd agteptdrile publicului gi

clientilor.
Ri 6. organiza derularea proiectelor elaborate, gestiondnd activitdJile
membrilor echipei.
RI 7. evalua eficienta proiectelor utilizdnd indicatorii dedicali
permitdnd analiza comparativf, in timp si functie de obiective.

CG 2. Operarea digital[ specializatf, $i adaptarea
continul

RI f. identifica, selecta gi aplica sistemele software specializate ln
crearea oroductiilor multimedia.

CG 3. Utilizarea tehnologiilor emergente Ri 13. ttiliza tehnologiile emergente ln crearea producliilor
multimedia, amplificdnd interactivitatea acestora.

CG 4. Comunicarea vizual6, auditivl gi prezentare Ri 13. lansa, promova, distribui, realiza demersuri pentru licenlierea
si monetizarea oroductiilor multimedia.

CP 1. Identificarea agteptlrilor publicului 9i
clienlilor

ni 1. elabora modele de determinare a aqteptdrilor publicului 9i
clientilor pe diferite grupe de referinld.
ni 2. desfbgura studii de piajd tn vederea identific[rii agteptdrilor
publicului gi clientilor.
Rt 3. prelucra, sintetiza gi prezenta rezultatele studiilor care au permis

constatarea asteptf,rilor publicului si clientilor.
CP 2. Ataliza tendinlelor ln domeniul produc{iilor
multimedia: design, tehnologii, scenarii,
echipamente

Ri 4. analiza gi sintetiza tendin{ele in domeniul productiilor
multimedia: design, tehnologii, scenarii, echipamente ln vederea
c onc eptalizdrii producti ei multimedia.

CP 3. Elaborarea scenariilor producliilor
multimedia

RI 8. elabora gi prezenta narafiunea producliei multimedia ln vederea
definirii conceptului final.

CP 4. Identificarea qi estimarea resurselor RI 10. identifica resursele necesare pentru crearea producfiilor
multimedia.
Ri 11. estima costurile resurselor aplicdnd metodologii actlualizate de

evaluare reglementate legal pentru identificarea surselor de finantare
necesare,

CP 5. Elaborarea (producere) a continuturilor
media interactive

Ri 12. realiza inregistr[ri de sunet pi imagini, fotografii, anima]ii gi

alte elemente multimedia pentru a fi integrate ln productiile media.

CP 6. Operarea cu echipamentele implicate ln
productia multimedia

RI 14. selecta, opera gi gestiona cu echipamentele pentru a realiza
productiile multimedia.

CP 7. Editarea video gi postproductie: animare,
sonorizare, efecte speciale, montaj, producfii cu
transmisii ln timp real, produclii pentru
evenimente.

Ri 15. edita gi monta continuturi multimedia urmtrrind succesivitatea
nara{iunii, ac}iunilor qi logicii.
Ri 16. completa producliile multimedia cu efecte speciale, animare,
sonorizare, realiza productii multimedia cu transmisii in timp real,
pentru evenimente gi altele.
Ri 17. securiza producliile multimedia cu elemente de securizare de

difeiita performan{d in vederea asigurtrrii dreptului de autor gi a
distribuirii neautorizate.

CP 8. Analiza performanlei con{inutului
multimedia gi a satisfacliei publicului gi clienfilor

Ri 19. stabili qi aplica modelele de evaluare a satisfacliei publicului gi

clientilor pentru lmbundt[tirea produc]iile multimedia gi extinderea
productiei pe alte nivele de complexitate si utilizare.



- Operarea digitala specializati gi adaptarea continua;
- Utilizarea tehnologiilor emergente;
- Comunicar ea vintald, auditivd gi prezentare.

C omp et en( e profes io nale :
- Identificarea agteptdrilor clientilor;
- Analizatendinfelor in domeniul producfiilor multimedia: design, tehnologii, scenarii, echipamente;
- Blaborarea scenariilor productiilor multimedia;
- Identificarea gi estimarea resurselor;
- Elaborarea (producerea) confinuturilor media interactive;
- Operarea cu echipamentele implicate in producfia multimedia;
- Editarea video gi post-productie: animare, sonorizare, efecte speciale, montaj, productii cu transmisii in timp
real, produclii pentru evenimente;
- Analizaperformantei conlinutului multimedia gi a satisfactiei publicului gi clienfilor.

9. Lista rezultatelor tnvdtdrii

Competen{e generale qi profesionale Rezultate ale invi{trrii conform nivelului CNC
Absolventul cqndidatul la atribuirea cqlificdrii poate:

CG 1. Elaborarea gi gestionarea proiectelor Ri 5. elabora conceptual proiecte consider6nd aqtept[rile publicului qi

clienlilor.
Ri 6. organiza derularea proiectelor elaborate, gestiondnd activitltile
membrilor echipei.
Ri 7. evalua eficienta proiectelor utilizdnd indicatorii dedicati
oermitdnd ataliza comparativd ln timp si functie de obiective.

CG 2. Operarea digital[ specializatf, 9i adaptarea
continuf,

RI f. identifica, selecta gi aplica sistemele software specializate ln
cr earea oroductiilor multimedia.

CG 3. Utilizarea tehnologiilor emergente Ri 13. ltiliza tehnologiile emergente ln crearea producliilor
multimedia, amplificdnd interactivitatea acestora.

CG 4. Comunicarea viz:ualh, auditiv[ gi prezentare Ri 18. lansa, promova, distribui, realiza demersuri pentru licentierea
si monetizarea oroductiilor multimedia.

CP 1. Identificarea agtept[rilor publicului gi

clienfilor
ni 1. elabora modele de determinare a aqtept[rilor publicului gi

clientilor pe diferite grupe de referintd.
ni Z. desf[gura studii de piatd ln vederea identificdrii agtept[rilor
publicului qi clientilor.
Ri 3. prelucra, sintetiza gi prezenta rezultatele studiilor care au permis

constatarea a$teptdrilor publicului qi clientilor.
CP 2. Arnliza tendintelor ln domeniul producfiilor
multimedia: design, tehnologii, scenarii,
echipamente

Ri 4. analiza gi sintetiza tendintele ln domeniul producliilor
multimedia: design, tehnologii, scenarii, echipamente ln vederea
conceptalizf,rii productiei multimedia.

CP 3. Elaborarea scenariilor producliilor
multimedia

RI 8. elabora gi prezenta naratiunea productiei multimedia ln vederea
definirii conceptului fural.

CP 4. Identificarea gi estimarea resurselor Ri 10. identifica resursele necesare pentru crearca producliilor
multimedia.
Ri 11. estima costurile resurselor aplicdnd metodologii acinlizate de

evaluare reglementate legal pentru identificarea surselor de finanfare
necesare.

CP 5. Elaborarea (producere) a conlinuturilor
media interactive

Ri 12. realiza inregistrdri de sunet gi imagini, fotografii, animafii gi

alte elemente multimedia pentru a fi integrate tn productiile media.

CP 6. Operarea cu echipamentele implicate in
productia multimedia

RI 14. selecta, opera gi gestiona cu echipamentele penhu a realiza
productiile multimedia.

CP 7. Editarea video qi postproductie: animare,
sonorizare, efecte speciale, montaj, produc{ii cu
transmisii in timp real, produclii pentru
evenimente.

RI 15. edita gi monta conlinuturi multimedia urmlrind succesivitatea
naratiunii, acJiunilor 9i logicii.
Ri 16. completa producliile multimedia cu efecte speciale, animare,
sonorizare, realiza productii multimedia cu transmisii ln timp real,
pentru evenimente gi altele.
Ri 17. securiza producfiile multimedia cu elemente de securizare de

diferitd performan{d in vederea asigur[rii dreptului de autor gi a
distribuirii neautorizate.

CP 8. Arnliza performan{ei con{inutului
multimedia gi a satisfacliei publicului gi clienlilor

Ri 19. stabili qi aplica modelele de evaluare a satisfacfiei publicului gi

clien(ilor pentru imbundtltirea producliile multimedia gi extinderea
productiei pe alte nivele de complexitate si utilizare.



1.

EXPLANATORY NOTE

for the study programme in Multimedia Production

Brief Presentation of the Specialization ProJile, as well as the Field of Professional Training and the
General Field of Study. The Bachelor's Degree in Audiovisual and Media Arts, Level 6 F.QF, is awarded to
graduates of the Multimedia Production study program. This qualification certifies the acquisition of both
theoretical and practical competencies necessary for professional activity in the creative industries, through
the design, development, and implementation of a wide range of multimedia products.
Graduates are trained to meet the dynamic demands of the labor market, integrating interdisciplinary
knowledge and technical skills in various professional contexts. The specializationfalis undir the professional
training freld 02ll - Audiovisual Techniques and Media Production, which is part of the geniral field of
study 021 - Arts. This program trains specialists capable of working in various branches of the creative
industries, such as media, film, advertising, visual arts, radio, digital marketing, etc., as multimedia
developers, advertising specialists, digital consultants, content creators, social media specialists, copywriters,
online game developers, media producers, and others. These professionals are expected to be highiy skilled,
trained in accordance with international quality standards, so that their level of competencJ enables
competitive integration into both national and international labor markets. The mission of the program is to
provide in-depth training with a high scientific level and strong practical relevance, focused on the conceptual
activities of contemporary multimedia production, from both theoretical and applied perspectives
Program Obiectives, Including Alignment with the (Iniversity's Mission, and the Adjustment of the
Curriculum to International Trends in the Field. The main objectives of the study program include:
acquiring competencies for public speaking, promoting creative ideas, developing uuiioui multimedia
products, and creating services, strategies, and campaigns relevant to the field. These objectives reflect the
multidimensional nature of the program, which allows for the simultaneous development of general and
professional culture, creative skills in multimedia, and scientific creativity-elements aligned with the
provisions of the European Qualifications Framework. The multimedia and creative industries sector is one of
the most appealing and dynamic fields of professional training for the younger generation. It aims to prepare
specialists capable of operating across a broad range of media-from audiovisual productions for television
and radio to digital content for online platfonhs, social media, and interactive multimedia projects.
Professionals trained in this field must achieve a high level of qualification, in line with inteinaiional
standards, to compete effectively on both national and global labor markets. The educational process is built
around four essential pillars of professional training: fundamental disciplines, general disciplines, specialized
disciplines, and socio-humanistic disciplines. The first fwo are mandatory, ensuring tlie theoritical and
cultural foundations of training, while the specialized and socio-humanistic disciplines-largely optional-
offer students the flexibility to personalize their educational path according to their professional interists. This
structure supports the development of individualized training paths, tailored to the current requirements of the
creative industries labor market.
Evaluation of Economic and Social Sector Expectations (in Line with the National QualiJications
Framework Requiremenls,). The process of evaluating and updating study programs within the FJ$C @aculty
of Journalism and Communication Sciences) is carried out in close collaboration with employers and labor
market representatives, as well as public and private institutions. These partners consistently highlight the
importance of training well-prepared specialists capable of designing and developing products, strategies,
campaigns, and services tailored to the demands of the creative industries.
Consultation of Partners in the Development of the Stutly Program. Suggestions regarding the design,
presentation, and evaluation of the Multimedia Production study program were made by representatives of the
private sector, FJ$C faculty, and students, who shared their opinions through annual institutional (USM) and
faculty (FJ$C) surveys. Additionally, employers and representatives of the labor market and profile NGOs
were consulted. They emphasized the need for well-trained specialists in creating and producing various types
of multimedia content. The configuration of the Multimedia Production study prograrnalso benifited from the
input of international experts in the multimedia field (video production, design, directing, etc.), who, during
round tables, public discussions, seminars organized in collaboration with FJ$C teaching staff, highlighted the
necessity to reassess and modernize study programs. They recommended the introduction of ,e* .ourses
aligned with curent professional demands, the exclusion of outdated disciplines, and the restructuring of
certain courses by transferring them to other semesters according to students' needs identified duiing
internships.

2.

4.



5. Relevance of the Study Program to the Labor Market. The Multimedia Production s:ntdy program supports
the comprehensive training of specialists in the field, equipping them with the knowledge, skills, and iools
necessary to create a variety of multimedia content, such as short films, advertising campaigns, video games,
podcasts, etc. The effectiveness of professional training can be evaluated by the labor market based on the
results achieved during internships. Evaluation criteria are based on the core structural elements of the
Qualification Standard: competencies, learning outcomes, performance descriptors, and qualification
awarding criteria.

6. Graduate Employment Opportunities, in Line with CORM and ESCO. The Bachelor's Degree in
Audiovisual and Media Arts enables graduates to work in various types of public or private institutions,
creative hubs, production studios, and other entities within the creative indushies. The labor market demand
for this specialization is supported by the integrated approach of the Multimedia Production program, which
combines general educational objectives-promoting the creative industry specialist profile-with specific
objectives related to specialized branches of professional training, such as design, audio-video production,
and video game development.

Graduates may parsue cilreers in the labor market as:
- Digital Art Creator;
- Digital Media Designer;
- Computer Graphics Specialist;
- 3D Modeler;
- Digital Game Designer;
- 3D Animator;
- Animation Artist.

7. Access to Further Studies for Diploma Holders. The competencies acquired enable graduates of the
Multimedia Production program to continue their studies at the second cycle - Master's level.

8. General and Professional Competencies Provided by the Study Program (According to the
Qualifi cation Standard)

General Competencies:

- Project development and management;
- Specialized digital operation and continuous adaptation;
- Use of emerging technologies;
- Visual and auditory communication and presentation.

Professio nal C omp etencies :

- Identiffing client expectations;
- Analyzing trends in multimedia production: design, technologies, scripts, equipment;
- Developing multimedia production scripts;
- Identi$'ing and estimating resources;
- Producing interactive media content;
- Operating multimedia production equipment;
- Video editing and post-production: animation, sound design, special effects, montage, live broadcast

production, event production;
- Analyzing multimedia content performance and audience/client satisfaction.

9, List of learning outcomes:

General and professional competences Learning outcomes according to NFQ level
The graduate/candidate to obtainins the qualification can:

GC 1. Project development and management RI 5. Conceptually develop projects considering the expectations of the
audience and clients.
RI 6. Organize the implementation of developed projects, managing the
activities of team members.
RI7. Evaluate the efficiency of projects using dedicated indicators to
allow comparative analysis over time and based on obiectives.



GC 2. Specialized digital operation and
continuous adaptation

RI 9. Identifu, select,
multimedia production.

apply specialized software systemsand 1n

GC 3. Use of emerging technologies RI 13. Use emerging technologies in multimedia production to enhance

interactivity.
GC 4. Visual, auditory communication and
presentation

RI 18. Launch, promote, distribute, and undertake licensing and
monetization procedures for multimedia productions.

PC 1. Identifuing audience and client
expectations

RI 1. Develop models for determining audience and client expectations
across different reference groups.
RI 2. Conduct market research to identi$ audience and client
expectations.
RI 3. Process, synthesize, and present the results of studies that have
revealed audience and client expectations.

PC 2. Analysis of frends in multimedia
productions: design, technologies, scenarios,
eouioment

RI 4. Analyze and synthesize trends in multimedia productions-design,
technologies, scenarios, equipment-for the conceptualization of the
multimedia product.

PC 3. Developing scenarios for multimedia
oroductions

RI 8. Develop and present the narrative of the multimedia production to
define the final concept.

PC 4. Identifring and estimating resources RI 10. Identi$ the resources needed to create multimedia productions.
RI 11. Estimate resource costs by applying updated legally regulated
evaluation methodolosies to identifr the necessary sources of fundine.

PC 5. Producing interactive media content RI 12. Create sound and image recordings, photographs, animations,
and other multimedia elements to be integrated into media productions.

PC 6. Operating equipment involved in
multimedia production

RI 14. Select, operate, and manage equipment in order to carry out
multimedia productions.

PC 7. Video editing and post-production:
animation, sound design, special effects,
montage, real-time broadcasts, event productions

RI 15. Edit and montage multimedia content by following the narrative
sequence, actions, and logic.
RI 16. Complete multimedia productions with special effects,
animation, sound design; produce multimedia content for real-time
broadcasts, events, and more.
RI 17. Secure multimedia productions using protection elements of
various performance levels to ensure copyright and prevent
unauthorized distribution.

PC 8. Performance analysis of multimedia
content and audience/client satisfaction

RI 19. Establish and apply models for evaluating audience and client
satisfaction to improve multimedia productions and expand production
to other levels of complexity and usage.



MATRJCEA DE CORELARE A COMPETEN'TELOR $I REZTJLTATELOR iNVATARII DIN STANDARDUL DE CALIT'ICARE CU DISCPLINELE DIN PLANUL DE iIWATAMANT

COKRELATION MATRIX OF T'HE COMPETENCES AND LEARNING OWCOMES FROM THE O.AUFCATION STANDARD WIT'H T'HE COiURSES FROM THE STUDY PLAN

Competenfe generale qi profesionale

CPl CP1 CP1 (P2 CGl 3G1 CGl C?3 CG2 CP4 CP4 CP5 CG3 CP6 Q7 CP7 Q7 lG4 aP8

Codul unitiifii de
curs

Nr. de
credite de
studii

Rezultate ale invEtlrii (Ri)

Denumirea unitl{ii de curs
Ri, Ri, Ri. Rio Ri, Ri. Ri, Rit Ri, Ri

10

Ri
1l

Ri
12

Ri
13

RI
1A

RI
1<

RI
1A

RI
1a

RI
Ii

RI
tq

Gindire Ei scriere creativl in multimedia
Creative thinking andv)ritinp in mtltimedia

F.O.01 4 0,20 0,30 0,50 0,2s 0,2s
2

n?5 0,25

Managementul experien{ei
Experience rnanage mznt F.O.02 6 I I 0,s0 0,50 0,25 0,25 0,25

0,25 1 I

Logouri qi identitate vizuall
Logos and visual identity
Copywriting
Copwritinq

S.A03

s.A.04
5 0,10 0,10 07s 0,25 0,25 0,20 1

0,25 0,50 0,50 I 0,20 0,20 0,20

Bazele designului
Desisn fundatrcntals

F.O.05 4 0,2s 0,2s 0,25 1,5
0,2s 0,s0 0,50 0,50

Bazele sunetului
Srvnd fundamzntals

F.O.06 6 0,25 0,2s 0,75 1
0,25 1,5 1,5 0,50

Limba striintr pentru comunicare
(englezii/franceztr)
F or e i gn hnguage for c ommuni cation
(enslisWflench)

G.O.07 5 0,s0 0,50 0,50 2

1,5

Tehnici de sound design

S ound de s isn te chnique s
F.O.10

5
0,10 0,20 0,20 I

1 0,20 I 0,90 0,40

Tehnici de inregistrare qi editare video
Video recording and editing Techniques

F.O.11 5
0,20 0,20 0,20 I

1 0,20 0,80 0,90 0,50

Genuri Ei formate video

Video genres and formats (ODD) F.O.l2 5 0,s 0,10 0,10 0,40 0,20 0,30
0,20 0,25 0,25 1 1 0,5 0,20

Crearea con(inutului virtual: preproduc{ie
Virtutl content creation: pre-production
Bazele producfiei virtuale
Basics of virtual production

S.A13
s.A.14 5 0,20 0,20 I 0,25 0,25 0,s0 0,20 nrn 0,80

0,40 0,40 0,40 0,10 0,10

Bazele jocurilor video
Basics ofvideo games
Psihologia jocurilor video

The psychology ofvideo games

s.A.15
s.A.16 4 0,20 0,20 0,20 o5

0,70 0,70 1 0,50

Istoria culturii Ei civilizafiei europene

History of European culture ond civilization
s.o.17 4 0,50 0,50 0,20 0,20

0,5 0,s 0,60 0,50 0,50

Practica de ini{iere in specialitate sP.o.19 2 0.20 1 0,2s n15 0,25 0,2s



Competen{e generale gi profesionale

CPl CPl CPl (y2 CG1 CG1 CGI CP3 cG2 tr4 Q4 CP5 CG3 lP6 Q7 CP7 07 3G4 CP8

I)enumirea unitlfii de curs
Codul unitifii de
curs

Nr. de
credite de
studii

Rezultate ale invltlrii (RD

Ri, Ri, Ri. Rio Ri. Riu Ri, Ri, Ri, Ri
10

Ri
II

Ri
12

Ri
13

Ri
t4

Ri
15

Ri
t6

Ri
l7

Ri
l8

RI
1g

Sp e cia lity initiafi on intemship
Fotogralia qi teoria culorilor
Photography and color theory

F.O.21 4
0,25 0,25 0,20 0,50

1 0,50 0,30 0,50 0,50

Metodologia proiectului de cercetare/crea{ie

Rese arch/C reation proi e ct methdology
F.O.22 5

0,25 0,2s 0,25 n?s 0,25 0,50 0,25
0,75 0,75 0,s n5 o5

Etica ;i integritatea profesionalS in online

Onlira ethics and professiotal intesrity
G.O.23 5

0,75 0,30 0,20 0,75
2 1

Crearea con{inutului virtual: post-produc{ie
Virtual content creation: post-production
Proiecte culturale virtuale: post-productie

Virtual caltural proiects : post-Droduction

s.4.24
s.A.25

6

0,10 0,10 0,10 0,10 0,20 0,20 0,20 0,2s 0,50

0,2s
0,50

0,50 0,50 1 I 0,25 0,25

Modelarea pi animafia 3D
jD modeling and at imation
Texturarea gi iluminarea 3D

3D texlurins and lishtins

s.A.26

s.A.27
4

0,10 0,10 0,20 0,20 0,20 0,20

0,50 0,50 1 0,s0 0,50

Disciplina U
U canrse

u.A.28
u.4.29
u.A.30
u.A.31

u.A.32

5 0,25 0,25 nrs' 0?s 0?5 0,2s or5 0,2s 1 1 0,50 0,50

Proiect de cercetare

Research proiect
s.o.33 I

0,10 0,10 0,20 0,20
0,20 0,20

Podcasting
Podcasting
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